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Challenge	
  &	
  Opportunity:	
  	
  In	
  real	
  estate	
  it	
  seems	
  
that	
  communicaHon,	
  not	
  providing	
  content,	
  just	
  may	
  
be	
  king	
  
	
  	
  

	
  



50%	
  of	
  leads	
  will	
  not	
  
convert	
  into	
  clients	
  for	
  at	
  
least	
  12-­‐24	
  months—
RisMedia.com*	
  
Response	
  rate	
  to	
  an	
  online	
  sales	
  lead	
  
(corporates)**:	
  
37%	
  	
  -­‐	
  -­‐	
  within	
  1	
  hr	
  
16%	
  	
  -­‐	
  -­‐	
  1	
  to	
  24	
  hrs.	
  
24%	
  	
  -­‐	
  -­‐	
  over	
  24	
  hrs.	
  

23%	
  	
  -­‐	
  -­‐	
  never	
  respond	
  
	
  
Challenge:	
   	
   Handle	
   not	
   only	
   lead	
  
generaHon,	
   but	
   lead	
   management	
   and	
  
incubaHon.	
   	
  Most	
  salespersons	
  will	
  give	
  up	
  
aXer	
  a	
  few	
  weeks.	
  

	
  
	
  
	
  

*hZp://rismedia.com/2013-­‐04-­‐14/4-­‐myths-­‐of-­‐online-­‐real-­‐estate-­‐lead-­‐generaHon/	
  	
  	
  	
  	
  	
  	
  **”The	
  Short	
  Life	
  of	
  Online	
  Sales	
  Leads-­‐-­‐hZp://hbr.org/2011/03/the-­‐short-­‐life-­‐of-­‐
online-­‐sales-­‐leads	
  



Constant	
  Contact	
  at	
  Key	
  Sales	
  Stages	
  



Website	
  “Goodies”	
  for	
  Site	
  Visitors:	
  
	
  

l  Consumer-­‐focused,	
  not	
  agent-­‐focused	
  lisHngs	
  	
  	
  
l  Updated	
  community/neighborhood	
  informaHon	
  (you’re	
  asking	
  them	
  to	
  opt	
  in)	
  
l  Value	
  proposiHon	
  lead	
  capture	
  tool	
  –	
  free	
  content	
  e.g.	
  whitepapers	
  or	
  sites	
  
l  Mobile-­‐friendly	
  site	
  
l  Integrated	
  with	
  a	
  Customer	
  RelaHonship	
  Management	
  (CRM)	
  tool	
  



Virtual	
  Office,	
  Organizers	
  &	
  CollaboraGon	
  
Tools	
  Suites	
  

l  Google	
  Docs/Drive	
  
l  Polaris	
  Office	
  (on	
  Mobile)	
  
l  Google	
  Calendar	
  
l  Google	
  Maps	
  -­‐	
  schedule	
  for	
  yourself	
  and	
  a	
  group;	
  integrated	
  with	
  smartphones,	
  
with	
  collaboraHon	
  feature	
  	
  	
  

l  Adobe	
  PDF	
  Reader	
  
l  Docusign	
  Ink	
  
l  Mortgage	
  Calculators	
  –	
  from	
  banks	
  or	
  dedicated	
  sites	
  (hZp://www.hsbc.com.ph/
1/2/personal/loans/mortgage-­‐calculator)	
  



Google	
  Drive:	
  LisHng	
  Request	
  Form	
  



Google	
  Maps:	
  Viewing	
  &	
  NavigaHon	
  Guide	
  



Evernote:	
  	
  Client	
  Viewing	
  List,	
  Tagged	
  



Prospects	
  &	
  Contacts	
  Management	
  
l  Calendar	
  Tools	
  

l  Google	
  Calendar	
  
l  Smartphone	
  Calendar	
  integrated	
  with	
  Web-­‐based	
  ones	
  

l  Customer	
  RelaHonship	
  Management	
  Tools	
  
l  Zoho—CRM	
  online	
  



Zoho	
  CRM	
  for	
  Contacts	
  &	
  Lead	
  IncubaHon	
  
	
  

	
  www.zoho.com	
  



File	
  Storage	
  &	
  Sharing	
  Sites	
  

l  Offsite/	
  Cloud	
  Storage	
  
l  Dropbox	
  
l  Google	
  Drive	
  
l  Photo	
  sharing	
  and	
  storage—Flickr,	
  Picasa	
  

l  Document	
  Sharing	
  Sites	
  
l  Slideshare.com	
  
l  Scribd.com	
  
l  Prezi.com	
  



Slideshare:	
  	
  PPT	
  PresentaHons	
  Uploads	
  



Real-­‐Gme	
  CommunicaGons	
  Tools	
  
(synchronous)	
  

l  Viber	
  
l  Skype	
  
l  Facebook	
  PM	
  
l  FaceHme	
  



Video	
  Sharing	
  Sites	
  

l  YouTube.com	
  

l  Vimeo.com	
  



Lead	
  Capture	
  &	
  Engagement	
  
	
  
l  Email	
  markeGng	
  services	
  	
  

l  Drip	
  email	
  scheduled	
  

l  Advantages	
  are	
  personalizaHon,	
  staHsHcs	
  on	
  conversions,	
  clicks	
  on	
  links,	
  
personalizaHon,	
  scheduled	
  messages
hZp://email-­‐markeHng-­‐services.findthebest.com/compare/8-­‐11/Mad-­‐Mimi-­‐
vs-­‐MailChimp	
  

l  	
  	
  



Comparison	
  of	
  Email	
  MarkeHng	
  Apps	
  



MLS:	
  MulGple	
  LisGng	
  Systems	
  

l  PAREB-­‐-­‐hZp://www.parebmls.com	
  

l  CREBA-­‐NAR-­‐-­‐	
  hZp://mls.com.ph/	
  

l  REBAP	
  -­‐	
  -­‐	
  hZp://www.rebap.com.ph/lisHngs/	
  



References:	
  
l  “Study:	
  74	
  percent	
  of	
  Realtors	
  do	
  not	
  jusHfy	
  their	
  commission”	
  -­‐	
  See	
  more	
  at:	
  
hZp://www.inman.com/next/study-­‐74-­‐percent-­‐of-­‐realtors-­‐do-­‐not-­‐jusHfy-­‐their-­‐
commission/#sthash.q4OEeYQ6.dpuf	
  

l  “Real	
  estate	
  CRMs:	
  using	
  drip	
  markeHng,	
  newsleZers	
  to	
  capture	
  and	
  convert	
  
leads”	
  at	
  
hZp://www.inman.com/next/real-­‐estate-­‐crms-­‐using-­‐drip-­‐markeHng-­‐
newsleZers-­‐to-­‐capture-­‐and-­‐convert-­‐leads/	
  

l  “WORKING	
  HARD	
  WITHOUT	
  SWEATING:	
  3	
  REAL	
  ESTATE	
  PRODUCTIVITY	
  
TOOLS”-­‐-­‐”hZp://freeagent.adwerx.com/blog/2013/6/5/working-­‐hard-­‐without-­‐
sweaHng-­‐3-­‐real-­‐estate-­‐producHvity-­‐tools	
  	
  

l  “Email	
  MarkeHng	
  Services
hZp://email-­‐markeHng-­‐services.findthebest.com/compare/8-­‐11/Mad-­‐Mimi-­‐vs-­‐
MailChimp)	
  


