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Search	  Engine	  Op,miza,on	  (SEO)	  
l  Methods	  and	  techniques	  to	  help	  you	  get	  to	  page	  1	  ranking,	  rela,ve	  to	  
search	  keywords	  that	  are	  most	  popular	  &	  relevant	  for	  your	  business	  

l  A	  beau,ful	  website	  without	  visitors,	  and	  especially	  with	  no	  relevance,	  has	  
no	  place	  on	  the	  Net	  



Basic	  Steps	  for	  SEO	  
There	  are	  four	  main	  steps	  in	  SEO:	  	  

l  Iden,fy	  best	  keywords	  	  

l  Enhance	  your	  pages	  so	  they	  can	  aTract	  search	  engine	  traffic	  (“on-‐page	  
op,miza,on”)	  	  

l  Website	  promo,on	  (“off-‐page	  op,miza,on”	  or	  link	  building)	  	  

l  Measure	  and	  tracking	  your	  results	  



Keyword	  Research	  
	  
	  
	  
	  



Tips	  &	  Tools	  for	  Keyword	  Research	  
l  Keywords	  need	  to	  be	  used	  frequently	  on	  the	  search	  engines	  	  

l  They	  need	  to	  be	  more	  specific	  (long	  tail)	  to	  a	  certain	  extent	  as	  you	  can’t	  
outrank	  old	  websites	  for	  general	  keywords	  (e.g.	  "real	  estate")	  	  

l  Relevance	  to	  your	  niche	  or	  general	  business	  	  

Tool:	   	  Google	  Adwords	  Keyword	  Tool	  (Keyword	  Planner)	  



Suitable	  Keywords-‐-‐Examples	  
l  Think	  of	  your	  audience,	  your	  buyer/seller	  profile:	  people	  in	  your	  area	  that	  are	  interested	  

in	  buying	  or	  selling	  e.g	  condos,	  which	  means	  that	  your	  keywords	  should	  be	  specific	  to	  real	  
estate	  LOCATION	  in	  your	  area	  and	  relevant	  to	  your	  lis,ngs.	  Here	  are	  some	  examples,	  
assuming	  that	  you	  are	  a	  real	  estate	  agent	  in	  Maka,	  :	  	  

l  Maka,	  	  real	  estate	  	  

l  Maka,	  	  apartments	  for	  for	  rent	  ;	  	  Maka,	  3	  BR	  Penthouses	  for	  rent	  

l  Maka,	  expat	  quality	  condos	  for	  rent	  

l  Maka,	  real	  estate	  broker	  

l  Maka,	  	  1	  BR	  Condos	  for	  sale	  

	  



Tip:	  Keyword	  Ideas	  from	  Exis,ng	  Inventory	  



Keyword	  Planner	  

hTp://adwords.google.com	  

Maka,	  
Condo	  
for	  
rent	  





Tips,	  Keyword	  Research	  
Checklist,	  keyword	  research	  process:	  	  

l  Choose	  few,	  relevant	  keywords.	  	  Some	  examples	  include	  "your	  area	  real	  
estate",	  "your	  area	  homes	  for	  sale",	  "your	  area	  real	  estate	  broker".	  	  

l  	  Google’s	  keyword	  tool	  to	  get	  addi,onal	  related	  sugges,ons.	  Make	  sure	  you	  
apply	  the	  correct	  country	  and	  language	  sedngs	  and	  check	  the	  exact	  match	  
keyword	  type.	  	  

l  Iden,fy	  5-‐10	  core	  keywords	  from	  the	  sugges,ons,	  taking	  traffic	  volumes	  
into	  account.	   	  	  



Website	  Op,miza,on	  



Website	  Op,miza,on:	  On-‐Page	  Op,miza,on	  	  
l  On-‐page	  op,miza,on	  refers	  to	  what	  you	  can	  do	  on	  	  your	  website	  to	  make	  it	  
more	  findable.	  	  Involves	  website	  HTML	  and	  coding	  to	  raise	  SERP	  ranking,	  to	  
help	  indexing/sor,ng	  ac,vi,es	  of	  search	  engines.	  
	  
Meta	  and	  HTML	  Tags	  

l  Title	  Tag	  –Eg.	  	  “Architerra	  Manila	  Proper,es—BeTer	  Ayala	  Alabang	  
Homes”	  –	  max	  70	  char	  in	  length	  

l  Meta	  Descrip,on–	  Text	  that	  only	  search	  engines	  can	  see;	  found	  ajer	  
the	  ,tle	  tag;	  a	  good	  descrip,on	  can	  aTract	  more	  clicks;	  contains	  
keywords	  

l  Meta	  Keywords—not	  as	  important	  but	  s,ll	  good	  to	  use	  as	  it	  tells	  search	  
engines	  what	  your	  page	  is	  about	  



On-‐Page	  Op,miza,on	  



On-‐Page	  Op,miza,on	  
Website	  Content	  Tips:	  

l Best	  to	  use	  original,	  relevant	  &	  well-‐wriTen	  content	  	  
l User-‐generated	  content	  (e.g.	  comments	  in	  your	  posts)	  
l Targeted	  keywords	  appear	  naturally	  thru	  the	  ar,cle	  
l Don’t	  overuse	  your	  keywords	  
l Wri,ng	  style:	  	  Summarize	  the	  content	  in	  first	  paragraph,	  then	  
expound	  in	  the	  next	  



Original	  Content,	  Original	  Photos	  

hTp://www.gmproper,esph.com/	  





On-‐Page	  Op,miza,on	  
l Make	  content	  easy	  to	  read:	  As	  if	  you’re	  wri,ng	  an	  
essay	  in	  simple	  (high	  school)	  language	  

l Tell	  a	  story	  
l Use	  well-‐taken,	  relevant	  pictures	  for	  lis,ngs;	  for	  
advisory	  ar,cles,	  use	  meaningful	  pictures	  

l Men,on	  your	  contact	  details—Name,	  address,	  
telephone	  number,	  email	  address-‐-‐	  for	  lis,ngs	  at	  the	  
boTom	  of	  each	  page	  





On-‐Page	  Op,miza,on	  
Content	  useful	  to	  both	  your	  audience	  and	  search	  engines:	  

l  Surveys/polls	  

l  Website	  apps	  (e.g.	  mortgage	  calculator)	  

l  Whitepapers/Research	  papers	  

l  Podcasts	  (defini,on:	  hTp://en.wikipedia.org/wiki/Podcast)	  

l  A	  knowledge	  database	  (FAQ)	  



Sub-‐Domain	  vs	  Main	  Domain	  Names	  

hTp://condosphil.wordpress.com;	  hTp://www.robertgsarmiento.com	  



hTp://architerra.wordpress.com	  



Site	  Promo,on	  



Link-‐Building	  Sources	  
General	  links:	  	  

l  Web	  directories	  -‐	  -‐	  Yahoo	  Directories	  (paid;	  expensive);	  hTp://www.yellow-‐
pages.ph/manufacturing/search/stainless-‐steel-‐fabricators/metro-‐manila/
cat/steel-‐fabricators	  

Content	  distribu,on	  sites:	  Ar,cle	  bases	  
l  PRWeb.com	  
l  Ezine.com	  
l  Ar,clebase.com	  



hTp://www.ar,clesbase.com/real-‐estate-‐ar,cles/are-‐foreigners-‐allowed-‐to-‐own-‐
philippine-‐real-‐estate-‐proper,es-‐5240310.html	  



“Maka,	  
condo”	  
keywords	  
hyperlinked	  
to	  website	  



hTp://www.ren,nmaka,.com	  



YourName.com	  Blog	  

hTp://www.maitasiquijor.com/2012/09/first-‐,me-‐home-‐buyers-‐ques,ons/	  
	  



hTp://www.maitasiquijor.com/2012/09/first-‐,me-‐home-‐buyers-‐ques,ons/	  



Off-Page SEO: Link Sources 
l  Blogs	  of	  people	  in	  your	  niche:	  	  
PRB-‐RES	  	  Directors	  Blogs/	  ac,ve	  blogs	  or	  sites	  of	  fellow	  Real	  Estate	  Brokers	  

l  Guest	  pos,ng	  of	  your	  ar,cle	  on	  another’s	  site/personal	  blog	  

l  Real	  Estate/Consumer/Expert	  review	  sites:	  
Realtor.com;	  OurAwesomePlanet.com	  
	  

l  Educa,onal	  ins,tu,ons,	  charity	  sites	  
DLSU,	  Ateneo,	  UP,	  FEU;	  DMCI	  Founda,on,	  Philippine	  Red	  Cross	  
	  

l  News	  forums,	  press	  release	  websites	  
Blogger;	  ManilaBulle,n	  (mb.com.ph);PhilstarOnline	  



Off-‐Page	  SEO:	  Link	  Sources	  
l  Government	  sites	  
BIR.gov.ph,	  SSS.gov.ph,	  City	  Government	  sites	  
	  (City	  of	  Taguig)	  

l  LinkedIn,	  Facebook,	  Tumblr,	  Mul,ply,	  Google+,	  Pinterest	  

l  Videos	  on	  YouTube,	  Vimeo	  

l  Any	  relevant	  site	  that	  has	  a	  good	  ranking:	  	  
JobsDB.com,	  Sulit.com.ph,	  Online	  publica,ons	  sites	  e.g.	  Inquirer.net,	  where	  you	  
can	  leave	  your	  link	  while	  giving	  a	  meaningful	  comment	  



Monitoring	  with	  Analy,cs	  

l  Google	  Analy,cs—also	  found	  in	  Blogs	  

l  Alexa.com—for	  site	  traffic	  rankings	  

l  Site	  Graders:	  	  	  
hTp://marke,ng.grader.com	  



Simple	  Graders	  





References:	  	  Social	  Media	  Sites	  
l  YouTube:	  

www.youtube.com	  

l  Vimeo:	  
www.vimeo.com	  	  

•  Facebook:	  
www.facebook.com	  

•  Wikipedia:	  
www.wikipedia.co
m	  

•  Mul,ply:	  
www.mul,ply.com	  

•  TwiTer:	  
www.twiTer.com	  

•  Blogger:	  
www.blogger.com	  

•  Blogspot:	  
www.blogspot.com	  

•  Crunchbase:	  
www.crunchbase.c
om	  

•  Delicious	  
Bookmarks:	  
www.delicious.com	  

•  Digg:	  
www.digg.com	  

•  Furl:	  www.furl.net	  

•  Linkedln:	  
www.linkedin.com	  

•  Micro	  Persuasion:	  
www.micropersuasi
on.com	  

•  Propeller:	  
www.propeller.com	  

•  StumbleUpon:	  

www.stumbleupon.
com	  

•  Reddit:	  
www.reddit.com	  

•  Tumblr:	  
www.tumblr.com	  
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