Build Relationships

with Email Marketing

: mSIquuor@re5|dencesmam|a coi

/?




The goal of the Permission Marketer is to move consumers up
the permission ladder, moving them from strangers to friends
to customers. And from customer to loyal customers. At

every step up the ladder, trust grows, responsibility grows,
and profits grow.

---Seth Godin




Objectives

e Getting permission to e-mail and minimize opt-out.
e Making your e-mail valuable to subscribers.

e ¢(Creating an E-Mail Marketing Campaign.




Definition

Permission Marketing

e Marketers obtain permission before advancing to the next step in the
purchasing process.

e Requires that the prospective customer has either given explicit permission
for the marketer to send their promotional message (like an email or catalog
request) or implicit permission (like querying a search engine).




Definition
Opt-in Email

Term used when someone is given the option to receive "bulk" email, or
email that is sent to many people at the same time.

Usually this is thru mailing lists, or thru a newsletter they asked to be part of.




Types of Opt-In

Unconfirmed opt-in

Someone voluntarily gives his email address (e.g. in a sign-up form) but the
marketer doesn’t take steps to confirm the address’s authenticity, or if the
sender actually invited the sender to give him e.g. information , a newsletter
or product information.




Types of Opt-In

Confirmed Opt-in
e A new subscriber asks to be subscribed to the mailing list.

e Your email subscription system (or thru manual means) verifies the end-subscriber's
e-mail address, thru e.g. clicking a special web link or sending back a reply email (e.g.
“please acknowledge your receipt”)

Using a confirmed opt-in (COI) procedure helps to ensure that a 3rd party (including
the marketer) is not able to subscribe someone else accidentally in that list, nor
subscribe him without seeking new permission for information other than what he
really asked for. If subscriber doesn’t confirm, the list operator or marketer’s system
will cease sending information.




CAN-SPAM Act of 2003

Federal anti-spam legislation passed in 2003 that requires the
following in each email:

A legitimate header

A valid “From” address

A straightforward “Subject” line

An unsubscribe/opt-out link and/or instructions

A physical address

All unsubscribes processed within ten days of receipt
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A Step-by-Step Guide to Using Twitter Chats in Your
Content Plan ELSEWHERE

November 28, 2013 6:00 am | Cathy McPhillips

Today we're thankful for everyone who has helped VISIT CMI'S BLOG

make our # CMWorld Twitter chats a success by

attending, participating or reading the Twitter FORWARD TO A FRIEND
streams each week. To say thanks, we're «_.3haring FOLLOW US ON TWITTER
some of the lessons we leamed from running our
chats. Get a step-by-step guide for using Twitter RSS FEED
chats in your content plan.

THE CMI FAMILY
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Permission Steps

Marketer offers the
prospect an
incentive to
volunteer his email
address

Marketer creates a
campaing that
teaches the
consumer about the
product/service

Reinforce incentives
to maintain the
prospect’s
permission

Offer more
incentives to expand
permission and
keep the prospect
actively engaged

Over time, marketer
leverages
permission to
change consumer
behavior and
convert to profit
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Managing People on a Sinking Ship

By Amy Gallo
Help your team stay focused and engaged no matter how bad things get.

TALENT MANAGEMENT
Who's Running Your Business in China? by James McGregor
It's the most important decision the CEO of a multinational can make.

CHANGE MANAGEMENT
Tips for Energizing Your Exhausted Employees by Allison Rimm
Start by showing them how essential their work is to the organization’s mission.

STRATEGIC PLANNING
Order in the Strategy Court by Charles Galunic
Adopting a legal model can improve the quality of your executive committee’s strategy-making.




EXCLUSIVE INVITATION

Calculating Success: Use
Workplace Analytics to
Revitalize Your Organization

Featuring Carl Hoffmann, former Partner and Vice
President of IBM's Global Business Services group and

coauthor of Calculating Success.

Complimentary Audio Webinar
MONDAY, DEC 9, 2013
12:00 - 1:00 PM US EASTERN

Most companies are sitting on reams of human capital data, but few are
using it effectively.

In Calculating Success, Carl Hoffmann and his coauthors explain how
companies can apply human capital data to improve outcomes. By
becoming more analytical, executives can make smarter strategic
decisions and drive superior performance.

On December 9 Hoffmann will lead an interactive Harvard Business
Review webinar discussing insights from Calculating Success and

Sponsored by

O\

workday.

Included with your free registration:
After the event, you wil receve a
Key Leamings Summary which

captures the key insights from the
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Your Marketing Resource Hub

Hi Maita, here's your source for all the marketing tools, ebooks, webinars, and templates you
need

to learn, do, or reference for your marketing.

‘} r\ ] \71' V\V' u‘"‘

| WANT TO LEARN | WANT TO DO | WANT TO REFERENCE

Ebooks Photos Data
Webinars Templates Statistics
Kits Worksheets

Tools

Click Here
m &C«’L’L‘\J}\.
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Example

HubSpihit

Hi Mana,

Blogging can be hard -- sometimes, you find yourself sitting in front of a blank screen
but just can't seem to formulate a post. To help you get through your writer's block, I'm
sending along these 5 free blog post templates -

. The How-To Post

. The List-Based Post

. The Curated Collection Post

. The SideShare Presentation Post
. The Newsjacking Post

Your Title n
Goes Here Your Title

Your Title Your Title Your Title
Goes Here Goes Here Goes Here

N e

DOWNLOAD THE BLOG POST TEMPLATES NOW ==

Download Your Templates Now >>

With these templates, you'll never star the logging process 1003 from scratch again!
Feel free to tweet this to your friends and colieagues in marketing.

<@ Tweet This

All the best,




Ways to Get Permission To Email (Opt-In)

e Create A Sign-up Form :
Sign up for our monthly

newsletter!

Join our monthly newsletter kst.
Just enter your email and name
below and start receiving updates
on new products, new services and
more.

Email Address

First Name *
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Promote Your Newsletter in Other
Newsletters (Online) or Printed Media

e Promote your link in all printed and online forms. If you put your site name,
make sure that there’s a sign-up or ‘subscribe to’ form on it!

e For other sites, re-confirm e-mail subscriptions thru a text email. You can set
up a different email address to send the re-confirmation emails from. Then
view those who opted in (latest batch) to start sending them emails. This is
done automatically in an email marketing system such as iContact,
MailChimp, or MadMimi but you can do it also in the manual system.
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) PREVIEW POPUP

Please Confirm Your Email Address for Tres Palmas
Taguig Updates

You have been invited to join the [abusiness] email list.

You must click the link below to confirm your email address and complete the sign up process. If you do not want to be added, do not click on the link.

Confirm my subscription(s)

Why are you receiving this email?
Our email marketing is permission-based and our records show that you have opted in to receive email from us. We will only send you information relevant to what you signed

up for.

How can you stop receiving email from us?
You can click the link at the bottom of any email we send to instantly and securely unsubscribe.

How can you ensure our email gets to you?
'You can help us reach your inbox every time by taking a few seconds right now to add our email address to your contacts or safe senders list.

Is my information secure?
We value your privacy and use a variety of security measures to protect your personal information.




Hold a Subscription Drive

A discount on your goods or services

Special access to VIP sales and other events

A free gift thanking them for signing up

Early notice on blowouts and holiday sales

Raffle off a free gift to one of your new subscribers
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- A full year of 3 great magazines for 1 incredibly low price!

S E IR

Limited-Time Only!

3-for-1 Sale

Get it all today!

This is it! For a limited-time only you get 3 of your favorite
magazines for 1 incredibly low price!

Ever vDaY

Claim your exclusive rate today and you'll get: E

§
A full year of Better Homes and Gardens Magazine

A full year of Every Day with Rachael Ray Magazine

A full year of Allrecipes Magazine

3 Gifts ABSOLUTELY FREE

S0% savings off the newsstand price with all the benefits of
our Continuous Service Program . . . but hurry -- we can't
offer this deal for long!

Click here now to get our very best offer!
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