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http://sorianomedia.com/infographic-digital-marketing/ 



Pillars of Influence 



Lead Generation 101 
•  In marketing, lead generation is the generation of 

consumer interest or inquiry into products or services of a 
business.  

•  Leads can be generated for purposes such as list 
building, e-newsletter list acquisition or for sales leads. … 



http://blog.hubspot.com/marketing/
beginner-inbound-lead-generation-guide-ht 



http://blog.hubspot.com/marketing/
beginner-inbound-lead-generation-guide-ht 









Customer relationship management 
• Customer relationship management is a model for 

managing a company’s interactions with current and 
future customers.  

•  It involves using technology to organize, automate, and 
synchronize sales, marketing, customer service, and 
technical support. 



Customer Relationship Management is Key 



Spark participation 

Dialogue vs. 
“I love 
talking” 

Define a 
participation 
target group 

Build reach 
with “word of 

mouth” 

Create 
relevant and 
consistent 

rewards vs. 
“win a prize” 

“Branding with Brains” (book) by Tjaco Walvis 



Blueprint for participation 

Customer 
goals 
•  Why would 

people want 
to 
participate? 

Proposition 
•  What do they 

get in the end? 

Time 
•  How long do we 

want them 
engaged? 

Costs 
•  What does it cost 

people to 
participate? 

Rewards 
•  What do they 

get in between? 

“Branding with Brains” (book) by Tjaco Walvis 



STAND	
  UP	
  FOR	
  WHAT	
  
MAKES	
  YOU	
  DIFFERENT,	
  
AND	
  BETTER	
  
- Sally Hogshead 



YOU MUST CREATE MESSAGES 
THAT WORK HARDER, TO FIGHT 
AGAINST COMPETITION AND 
DISTRACTION.  
- Sally Hogshead 



CULTURE VS. 
STRATEGY 
Which is more important? 







• CULTURE 
• AMBASSADORS 
• EMOTIONAL 
• ASPIRATIONAL 



http://www.freshnetworks.com/files/freshnetworks/FreshNetworks%20-%20Social
%20Media%20Influencers%20Report.pdf 



A DISTRACTED CUSTOMER 
IS EASY TO LOSE. IF THEY 
LOSE INTEREST, YOU LOSE 
THE SALE. 
- Sally Hogshead 



- Sally Hogshead 



Are	
  you	
  fascina@ng?	
  
• Provokes strong and immediate emotional 
reactions. 

• Creates advocates. 
• Becomes cultural shorthand for a specific set of 
actions or values. 

•  Incites conversation. 
•  Fascination lives not in your own communication to the 

world, but in how the world communicates about you. 

http://www.howtofascinate.com/blog/bid/164670/THE-6-GOLD-HALLMARKS-How-to-
measure-if-you-are-fascinating 



Are	
  you	
  fascina@ng?	
  

• Forces	
  compe@tors	
  to	
  realign	
  around	
  it.	
  
• In	
  a	
  compe@@ve	
  environment,	
  the	
  most	
  
fascina@ng	
  op@on	
  wins.	
  

• Taps	
  into	
  (or	
  even	
  causes)	
  social	
  
revolu@ons.	
  
• A	
  heart	
  is	
  not	
  judged	
  by	
  how	
  much	
  you	
  loved,	
  
but	
  by	
  how	
  much	
  you	
  are	
  loved	
  by	
  others.	
  

http://www.howtofascinate.com/blog/bid/164670/THE-6-GOLD-HALLMARKS-How-to-
measure-if-you-are-fascinating 



https://magic.piktochart.com/output/de8aa7a4-2ede-400b-ad22-2e26b005289d 



Internet Marketing 101 
• Everything you do to promote a business online. 

•  Public relations 
•  Advertising 
•  Promotion 



http://www.quicksprout.com/2014/03/28/5-seo-techniques-you-should-stop-using-
immediately/ 



BEGIN WITH THE END 
IN MIND. 
What is your end goal? 



http://pinterest.com/pin/93871973455399191/ 



Lead Generation 
•  Include a contact number. 
• Have forms on every page. 
• Add photos and testimonials. 
• Have video talking to the user. 
•  Trust seals (when available) 
• User power words. 
• Have a well designed website. 
• White space. 
•  Test the site. 

http://blog.kissmetrics.com/lead-
generating-website/ 



http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-
Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic 



http://searchengineland.com/content-seo-catch-22-3-steps-create-perfect-win-
win-187099 

Content 



http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-
Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic 





http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-
Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic 



BEGIN WITH THE END 
IN MIND 
What’s your real intention and purpose? 



ASSIGNMENT #1: 
•  IN REFERENCE TO SLIDE 31, 33, AND 35, discuss: 

•  What is your current lead generation strategy? 
•  What works well? 
•  What are your challenge areas? 
•  What do you want to improve on? 

• Document your answers in a Powerpoint slide and send to 
janette@digitalfilipino.com 

•  Those who will be email their answers will be able to 
present their answers in the next webinar session. 



Twitter: 
@digitalfilipino 
 
Facebook: 
digitalfilipino 

Access the lessons at http://influencerbootcamp.digitalfilipino.com 


