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•  Get feedback 
directly based from 
the questions you 
get from your online 
help. This reflects 
what is lacking on 
your site. 





•  If  you have pop-ups 
or must-view pages 
before users can 
get to the 
information they 
need, it affects your 
“user satisfaction.” 







•  If you have a lot of 
content, explore 
improved SQL and 
cloud support. 

•  Watch out for “bad 
neighborhood effect” – 
your site slows down as 
a “bad neighbor” 
consumes more 
resource. 





•  Have live help desk 
to answer questions. 

•  Improve site look and 
feel to see if it 
increases conversion. 

•  Surprise users with 
great offers. 





•  Provide links to 
other sources that 
can provide 
additional 
information. 
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PILLARS OF INFLUENCE 



PILLARS OF PERSUASIVE MARKETING 

•  Reciprocation” 
•  Commitment” 
•  Social Proofing (credibility)” 
•  Likeable content” 
•  Authority” 
•  Scarcity” 

http://www.tone.co.uk/the-six-pillars-of-influence-the-hidden-gems-of-persuasive-
marketing/ 





http://www.forbes.com/sites/jaysondemers/2013/05/23/the-3-pillars-of-seo-
in-2013-content-links-and-social-media/ 



CONTENT 

•  Keyword research” 
•  Keyword structure” 
•  Content optimization” 
•  User experience” 
•  Site design” 
•  Regularly updated” 



http://pinterest.com/pin/93871973455399191/ 



INBOUND LINKS 

•  Guest blogging or writing” 
•  Press release distribution” 
•  Repackaging existing content (versions)” 
•  Links from offline / online activities” 
•  Quality directory listing” 



SOCIAL MEDIA 

•  Interact in social media channels” 
•  Build your brand” 
•  Make content easy to share” 
•  Which platform is most effective for you?” 
•  Google+” 



http://pinterest.com/pin/93871973455389052/ 



SOCIAL MEDIA MAINTENANCE 



Setup 



Thoroughly 
Fill Out Your 
Social Media 
Profiles. 



SEARCH FOR LIKE-MINDED PEOPLE TO 
CONNECT WITH 



START CONVERSING AND BUILD 
RELATIONSHIPS 



Strategize 



Creative 
Stellar 
Content 



Share via your 
Social 
Networking 
Accounts 

 



Curate Content from 
Well-Respected 
Blogs in your Niche 



Schedule 



Choose How often 
you’ll post to each 
Social Network (and 
when) 








