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http://conversionxl.com/9-things-to-know-about-influencing-purchasing-decisions/
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INDOUNAMARKETING

| |
Lead Generation Strategy

7 Critical Steps We Guide Our Clients Through for Inbound Marketing Success.
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PLAN

Success begins with an Inbound Planning Day.
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Set objectives and Develop an effective
measurabie goal content strategy

Develop content that will attract visitors, convert visitors to leads,
and position you as a thought leader.
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\\4_/ White Papers

Blogging \= / E

Webinars E Books

http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-

Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic



Content
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Creation and Search
Optimization”

Content Content
Search Data ywo Promotion Distribution
Creation Optimization

CMS Integration

http://searchengineland.com/content-seo-catch-22-3-steps-create-perfect-win-win-187099







Leverage Visuals
— Repurpose your content
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Images from Nancy Duarte - SlideDocs






Create
Buyer Personas

http://offers.hubspot.com/free-template-creating-buyer-personas
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Attract Convert Delight

http://blog.hubspot.com/marketing/beginner-
inbound-lead-generation-guide-ht



Figure 1. Framework: Pillars of Influence
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Foundation for Influence
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MYSTIQUE

HowtoFascinate.com
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http://pinterest.com/pin/93871973455399191/
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