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CreaDvity	  tools	  

•  Help	  in	  documentaDon.	  	  
•  Expanding	  an	  idea	  
•  Thinking	  things	  through.	  
•  CommunicaDng	  an	  idea	  that	  can	  aid	  a	  
presenter.	  
•  Create	  materials	  that	  can	  speak	  for	  itself	  
–	  standalone.	  



CreaDvity	  tools	  –	  Flow	  Chart	  

• Ideal	  in	  showing	  how	  a	  process	  
works.	  



CreaDvity	  tools	  -‐	  Mindmaps	  

•  Useful	  in	  showing	  concepts	  and	  insights	  
around	  an	  idea.	  



CreaDvity	  tools	  -‐	  Infographs	  

•  Convey	  ideas	  illustraDng	  
a	  flow	  or	  expanding	  on	  
a	  big	  idea.	  



h&p://blog.hubspot.com/markeDng/beginner-‐
inbound-‐lead-‐generaDon-‐guide-‐ht	  

Example:	  Inbound	  markeDng	  flow	  
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Example:	  Steps	  in	  Content	  CreaDon	  



h&p://blog.hubspot.com/markeDng/beginner-‐
inbound-‐lead-‐generaDon-‐guide-‐ht	  

Example:	  Online	  Lead	  GeneraDon	  



MeeDng	  user	  needs	  

What	  problems	  do	  users	  have?	  

•  Too	  many	  properDes	  online.	  
•  Too	  many	  brokers	  /	  growing	  

number	  of	  websites	  selling	  
property.	  

•  They	  don’t	  know	  who	  to	  
trust.	  

How	  can	  we	  solve	  it?	  
•  I’m	  on	  the	  customer’s	  side.	  
•  Can	  be	  trusted	  to	  look	  for	  

properDes	  that	  suit	  my	  
customer	  needs.	  

•  Will	  look	  for	  best	  properDes	  
that	  suit	  the	  need	  of	  the	  
customer.	  

•  Assert	  myself	  as	  an	  online	  
persona	  with	  enough	  
credenDals	  to	  be	  trusted.	  



MeeDng	  user	  needs	  
What	  type	  of	  content	  users	  look	  
for?	  

•  About	  the	  broker	  /	  agent	  
and	  how	  to	  get	  in	  touch.	  

•  Verify	  affiliaDon	  and	  know	  
more	  about	  broker	  /	  agent	  
through	  3rd	  party.	  

•  Sample	  lisDng	  or	  proposal.	  
•  Workflow	  process.	  
•  Fees	  involved.	  

What	  can	  we	  put	  on	  our	  site?	  
•  About	  the	  broker	  /	  agent/	  consultant.	  

–  AffiliaDon.	  
–  TesDmonials.	  
–  Blog	  
–  Workflow	  (dealing	  with	  me)	  
–  Video	  (introducDon)	  
–  Contact	  informaDon	  

•  Services	  
–  Property	  scouDng	  
–  Property	  purchase	  negoDaDon	  
–  Property	  selling	  (for	  selected	  clients	  only)	  
–  Property	  documentaDon	  
–  Sample	  (but	  real)	  proposal.	  

•  Sign-‐up	  form	  to	  request	  for	  proposal.	  
–  Fees	  













Pla`orm	  choices	  

•  Wordpress	  
•  Wix	  
•  Blogger.com	  
•  Weebly	  
•  Among	  others	  
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