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Top 5 Facebook Brands
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Response Rate

35 %
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Conversion
THE MIND OF A
spmpernems | DIGITAL MARKETER
nothing if it doesn't convert into $$3.
Diggtal marketing consultants help bring

ROFITABLE fraffic. That's why your
consultant should also be skilled in ...

created8y: SORIANO

http://sorianomedia.com/infographic-digital-marketing/



Example: Lead Generation Strategy

J

INbOUNAMARKETING

Lead Generation Strategy

7 Critical Steps We Guide Our Clients Through for Inbound Marketing Surrece

A CREATE

PLAN Develop content that will attract visitors, convert visitors to leads,

) and position you as a thought leader.
Success begins with an Inbound Planning Day.

® & | &) )

Set objectives and Develop an effective
measurable goals L

ASSe5S YOu ‘ ‘ | O |
current needs asurabie g content strateg) \ |
' l \_/
- White Papers
’ E Bloggin —
e , ‘ o
| | \
=T= = r
Develop Brainstorm premium
personas content ideas

Webinars E Books

Define
responsibilities

http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-
Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic



Central theme — Spread ideas

Spread Ideas

Nancy Duarte - SlideDocs
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Google maita siquijor

Web Ivages Videos More - Search wols

Atout 19,500 resuts (037 seconds)

Home Imagincer by Maita or

www.maitasiquijor.com/ ~

Mary 12, 2013 - A Philppice real estane Deoker's nsghts and work-Me musings while
making the best of one's house, home & He in an imperfoct, connected ...

Makati Real Estate - Maita Siquijor - Architerra Mania Properties

www.archtera.org™Makatl Real Estte’page 1820627.hmi ~
Makati Roal Estate - Maita H. Siquijor, Muntiniupa Ciy, Metro Manila real estate
latings, homes for sale. Your Munsniupa City Moo Manla real estale resource ...

Maita or - Philippines | LinkedIn
phunkecin.com/n'maitasiquijor ~

NCR - Natioral Captal Regon, Phligpings - President, La Maisonetie Manida, Inc
View Maita Siquijor's [Fhippines) professonal profie on Linkedin. Linkodin is e
WOrd's largest business network, halping professionals lhe Naita Sigujor ...

Maita or, Realior - Alabang, Muntinl City Metro Mania Real ...
agent.pont2.comy.../Maita-Siquijor.. /GI54E6754.CEIE 43E2.B05F.F28S... ~
Maita Siquijor, Realior. Alabarg, Mantiniuga Cly, MM. Philppices. Phone: (632)
2153431, Col. (83) S17-5276537. View Welsile - View Listings - View Sicg.

My Switch to Real Estate: MAITA H. SIQUIJOR: Farmer Electronics ...
myswiichtorealestate Siogspot. cory...formerwps-distributor-maita-siquij... ~
Oct 26, 2010 - MAITA H. SIQUIJOR: Former Blecyoncs Marumer. | know right awiry
that the frst real estale brokor whom | wouks feature in this series of ...

maita siquijor | Age of the Diary: The Obsessions Blog
ageofthodary worcpress comiagmalta-siquijor’ ~
Oct 91, 2012 - Posts alout maita siquijor meizon by Age of the Daary.

Maita or speaks about 10 Best Practices for internet Marketing ...
wWaw.youtude comwatch ?v=ZD3AANXVGeE ~

Aug 31, 2012 - Uploaded by PinoyBroker

Naita Siguijor (M 0zondoinmania.com) speacs about Best
P Fractices for niemot Marketing for ...

The Valero Grand Suites, Makati City. Philippines by Maita Siguijor
www.sideshare.net/'Miatavalero-grand-sutes-of yor-maita-siquijor ~
Valero Grand Suites i a promier hotol and 2evine res dones CONJOMinium Jroject
locatod in Salcedo Vilage, Makati Ciry, Prilppines. The hotel sutes, which.

Maita or, Ben Francia, Janetie Toral | Flickr - Photo Sharing!
www.ficir.comiphotosiromanangthestona8536675648) ~

Maita and Ber shared ther blojgers journey i the Digltal Influencers Marketing Summit
Rizal st February 2, 2013, The event was onganizod by ..

Maita or: Founder, Architerra Manda ies on "Digital ...
im-bc.com » IMBC 2.0 Speakers ~

Maita Siquijor: Founder Aschiterra Manida Prepeties on “Digital Mamosng 10 Mllons: A
Roal Estate Agent's Story.” September 27, 2041 By admn Leave a ..



n Marketing Real Estate Online

Janette Toral

DigitalFilipino Janette Toral interviewed Maita Siquijor, entrepreneur behind Architerra Manila Properties (architerra.org/), on her
experience in selling real estate where 70% of sales comes from leads generated online

Maita also gave advise to fellow real estate brokers on steps that can be taken to build an online presence.

DigitalFilipino Talks series is produced by Janette Toral. It is directed by Buddy Gancenia

+ Foow

http://vimeo.com/20003129



Example: Lead Generation Strategy

-

DISTRIBUTE

Share content specifically designed to appeal your ideal customer.

Q @

] Use a Content Calendar Help you get Promote your Utilize email
to schedule strategic found through posts on social marketing to bring

content distribution keywords for SEO media and beyond visitors back

CAPTURE

Convert visitors to leads to generate a list of qualified prospects.

< E —

- ANALYZE

Premium Compelling calls Landing pages and Review the data to determine
content offers %o action contact forms what's working, what’s not, and how to adjust.

Use Hubspot tools to identify:

* Top lead sources

* Which topics/posts are read most

* Which offers are converting readers to leads

http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-
Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic



in PREMIUM

BLOGGING WILL BE
MORE COMPETITIVE.

10 Years of Blogging and Moving Forward

March 24, 2014 @ 234 o 6 W1

wweet 3| [FIERY<{110] 10 [fi) share| 15

in PREMIUM m Search articles.

Home Profile Network Interests

Janette Toral
Promoting the Growth of E-Commerce in the Philippines. 2P

Promoting Mobile Games through Influencers (Epic Who's Viewed Your Updates L LR

Paint Adventure experience)

March 20, 2014 @ 308 &7 Wo ' 58 2 3

wiweet 7] [z B8 ¢ [ sherel 20 ® views ® likes ® comments

#iblog10 day 1 of

bloac 2. Come and attend e, ' P

this... 3d ago e o

When you have limited budget, promoting a new product or service will be constrained. This
was the challenge of Filipino game developer Erick Garayblas of Kuyi Mobile had as he
prepared for the global release of Epic Paint Adventure (available in IOS and Android) mobile
game.

vill har

To work-around this limitation, he used various social media (such as a Facebook event J
page) to spread the word and asked for help. | think what got people moving to help involves
the following factors:

-

Kuyi Mobile - Epic Paint Adventure Gameplay




€& - C { https://plus.google.com/authorship

Google+

Link your Google+ profile to the content you create

Make your content feel personal

Inside Google+ — How the Search Giant Plans to Go !
www.wired.com/epicenter/2011/06/inside-google-plus.../1
£ by Steven Levy - in 838,229 Google+ circles - More by S
‘5 Jun 28, 2011 — Follow @stevenlevy. Google, the world's
company, is formally making its pitch to become a major
networking.

Understand how your content appears in search

Ths page shows Sadrch slatstics & Dages 5o wich you e T verfled SUhGr . Lo mone stout wartfy g suttonig

Fitors Now 3, 200

Yy W

Page # gres sorm ~ Cacras
1242 285 ANNA AAN 700 ANN .

You can link content you publish on a specific domain (such as
www.wired.com) to your Google+ profile.

Ik

7.

Make sure you have a profile photo with a recognizable headshot.

Make sure a byline containing your name appears on each page of your
content (for example, "By Steven Levy”).

Make sure your byline name matches the name on your Google+ profile.

4. Verify you have an email address (such as stevenlevy@wired.com) on

the same domain as your content. (Don't have an email address on the
same domain? Use this method to link your content to your Google+
profile)

Submitting this form will add your email address to the Work
section of your profile, which by default is viewable only by
your circles. You can keep your emall private if you wish. It will
also add a public link to the domain of the email address to

the Contributor to section of your profile.

Sign up for Authorship



Attended AIE College

GO Sle + Lives in Quezon City, Philippines

1,977,353 views
@ Hangouts v Home Hangouts Oi
About Posts Photos YouTube +1's Reviews
Share what's new... 0 Janette Toral | Youmayknow
. Adrian Benipayo Add
H d nQOUtS On Alr e ’, e o ] Helping this blogger out will be greatly "
Text appreciated ® Philips Yu Add
& jack Ma
Start a Hangout On 3roadcast your conversation to the world @"*‘"e“”“" | Lessons leamad Brad Geiser Add
Air ariree on Youlupe. L m mMaor e redat f Rosa uz Sara A
Thank you +Mighty Rasing for the kind
inclusion. #iblog10 Q Janette Toral
=
0 Janette Toral Congratulations +Jonji Y. Gonzales for
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PH #iblog10 day 2. Join this free event
You TUhe = today. Details at
—, ,- . e e
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ft Whatto Watch . e &R = =
lotes, Excerpts, & Reflections from
Janette Toral Bloa10with o Cend Gaies
BEST OF YOUTUBE N t vetts 0 Janette Toral
E Popular on YouTube Home Videos Playlists Discussion About
Music With Tonyo Cruz and Francis Acero. enMinutes Ph Celebrates Int t
Uploads ~ o ! : ’ viay
E Sports

Gaming
© Browse channels

Sign in now to see your

channels and

recommendations! Bloggers as Activist Blogging as Part of Internet Bloggers as Digital Building Communities
#iblog10 Marketing and Advertisin... Marketers #iblog10 through Blogging #iblog10

m 2d ago 2 go 2 days ago 2 day

Vibal Foundation Bloggers as New Media Webinar demo Bloggers as Digital
Presentation #iblog10 Personalities #iblog10 4 months ago Influencers - 2nd Laguna...

3 days ago 3 days

4 month




1 Janette Toral
P digitalfilipino

Twitter Report: Top Five Reasons Why Anne
Curtis @annecurtissmith Is The Number One
Filipino Celebrity On Twitter shar.es/kj3gE

4 Reply ¥ Delete % Favorite e« More

RETWEETS FAVORITES e — . \
| w1
75 86 F=REANDE b=

7:48 PM - 24 Jul 2013

Reply to @annecurtissmith

Results for #iBlog10
. Anne Curtis-Smith @annecurtissmith - Jul 24 g
ﬁ @digitalfilipino thank you for this! :) Tum on hashtag alerts for this search Save
Detalls 4 Reply t3 Retweet % Favorite ess More Top / All
Janette Toral @digitalfilipino - Jul 24 resly amador @cablay28 - 1h
J . :
@annecurtissmith you are welcome po. :) "@GMANewsOnline: VIDEO: Howie Severino, ibinahagi ang ebolusyon ng news
= Detalls 4 Reply ¥ Delete % Favorite s+ More gathering at coverage sa iBlog forum gmane.ws/1gbLzDg #iblog10
Auvalivou voaiul | Expand 4 Reply 43 Retweet % Favorite e« More
/ All people 'f-( Jogllorg clickflickca. 2h N . . -
. @clickeric Must be nice...recently joined an #iblog10 chat in Philippines. Hope
People you follow you're having fun! What a life you live! Amazing!
® View conversation 4 Reply €3 Retweet % Favorite ess More
v/ Everywhere
~ Raymond Nicolas @reimundniklaus - 3h
Near you & BLOGGED: #iBlog10 The 10th Philippine Blogging Summit
reimundniklaus.tumblr.com/post/819433919...
[ View summary 4 Reply t3 Retweeted % Favorite e+s More
Who to follow - Rrefresh - view all
Kris Bernal @soKRISme Reggie Ramos “dronthego - 3h
@ = —f Btw, thanks to @digitalfilipino and the rest for organizing #iBlog10! It inspired
& = Follow me to aim for a much higher goal than i ever imagined!
P -8 Diva Montelaba @imdivamo... Expand 4 Reply t3 Retweeted % Favorite e+ More

B~

+2 Follow

~ Juliet Z. Cruz @globalpinay - 3h
SR GMA Party Pilipinas @Party. .. m Good morning Monday! #lblog10 fb.me/2PtUEJCJV

=




€ - C |8 https://hootsuite.com/dashboard#/publisher

[ Storify this

© Apps

[ + Paper.li

Compose message...

@ &

1 Click to select a social network v

Publisher

Schedule in Bulk

fo 4l BB L

Compose message...

&P Q ﬂ P || X | Clickto selecta social network

’ O [}
Scheduled Today
S O 3:10pm How to Maximize Social Media Tools http://ow.ly/vI7sE
Past Scheduled @ 3:10p by Janette Toral
RSS Feeds

EEEC {B https://hootsuite.com/dashboard#/tabs?id=1082308

i Apps | Storify this [ ] # Paper.li

Add Social Network

Add Twitter Profile

To allow HootSuite access to your Twitter account, you
must first give authorization from Twitter.com

Templates

Twitter Engagement - Summary
Twitter Engagement - Detailed
Twitter Aggregate

Facebook Page Overview
Facebook Insights

Facebook Aggregate

Linkedin Page Insights

Google Analytics

Ow.ly Click Summary

URL Click Stats - Ow.ly

Reports
All Reports
Drafts
Customize
Build Custom Report
Labels +Add Label

No Labels found

« Back to Report List

Follower Growth

Mar 29 Mar 30 Mar 31

digitaffipino

Apr 1

Most Popular Links

Rank

1

Date Post

Apr 10,2014 http://ow.ly/vDj6s http:/w

Apr2  Apr3 Apré AprS5 Apré Apr7 Apr8 Apr® Apri0 Apri1 Apri2

[ Connect with Twitter

( Follow HootSuite on Twitter for updates and

Listed announcements

I+

ﬁi,_ @Slideshare
¥ Retweeted bv diaitaffilipino el

com/2014, o-... 4

Clicks

How to maximize social media tools? http://ow.lyVDjés

clicks



-
< buffer wo s

is hiring!

Accounts + Buffer £ Analytics ]I Schedule Settings &

'? digitalfilipino o

(E*]  Twitter What do you want to share?

‘ n Dalily content suggestions available for the next 17 hours. ‘

Today

Your Facebook

Connect More

. How to Maximize Social Media Tools http://buff.ly/PZPFDC
W ©2:00 PM via Web

Accounts Buffer = Analytics 4l Schedule [ Settings &
, K digitalfilipino
14 % Twitter o What do you want to share?
Your Facebook
Wednesday 8th January Analysis

v Connect More
% TOP TWEET

Join the E-Commerce Entrepreneurs Summit on 2/15 at SMX. Early bird until
1/15. #ecomsummit http://buff.ly/19djiK2

© 8:11 PM via Web

2 Retwests 0 Favorites 1 Mention 1 click 10.2K potential

Thursday 19th December

see you online at One Internet Day tomorrow 12/20 (free event). Register at
http://buff.ly/18zQHhx #1InternetDay

2w
W Follow @buffer © 3:01 PM via Web

oo e o Retweets 0 Favorites 0 Mentions 1 click 9.1 k Potential
FAQ

The Awesome Plan

e [ T0P TWEET

Mce Paul Walker tops Filipino searches in Google for 2013 http://buff.ly/1hm7Hbs




Schedule and share your content | Hongiong(GMT+08.00) -

Janette
Toral

Create
Schedule

Measure

Janette
Toral

Create
Schedule

Measure

Perks
Settings

Log Out

How to Maximize Social Media Tools o
http://klou.tt/1twlu8ajmucfe

What do you want to share today?

Measure and track your impact QO0ODOO O

90-DAY SCORE HISTORY NETWORK BREAKDOWN
Last updated 4/11/2014
65
60
JAN13 JAN 27 FEB 10 FEB24 MAR 10 MAR 24 APR7
57.86 +0.06 62.15
90 Day Low 1Day Change © 90 Day High
Recent ACthlty (i ] Recency | Score Impact



3 Analytics  Tweets Followers

Tweet activity

483 mentions

272 follows e _mem  eoom-
99 unfollows =~ = = o

8 Mar

Top interests (7)
53% Pop
50% Business and news
42% Romance (Movies and television)
42% Comedy (Movies and television)
41% Technology
35% Politics and current events
32% Reality TV
31% Business and finance
28% Action and adventure

25% Entrepreneurship

Twitter Cards

12% Quezon City, PH

7% Manila, PH
4% Cebu, PH

2% Pasig, PH

50% Business and news PHL

24% Tech news
11% Startups

10% SEO

Janette Toral v v

Other

Download CSV
Mentions, Follows, Unfollows (6-hour increments, all in Pacific time)
______ - — e e e e e W IIIlIlI-lIl-I_ =
N ——— ---I.---- ameBen_comm me Dem . sln B0 0. nnl.n ll--lIl-llllllllI-l-l
- - m== - - e SetTesiT e = -———-— ... l - - mg=SSga===g =====
15 Mar 22 Mar 29 Mar 5 Apr
3§ Analytics  Tweets Followers Twitter Cards Janette Toral v v
Followers
9,379 followers as of 4/5/2014 (days shown in Pacific time)
9383
7.&7/-
4692
2,348
Top cities ° 17 Nov 9Mar 29Jun 18 Oct 8Feb
19% Makati, PH Interests Location Gender
Most unique interests (7) Top countries and states

56% M 4% F

Your followers also follow
38% ﬁ annecurtissmith - Profile

37% n ANCALERTS - Profile
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% Apps

| ] Storify this
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E Stats for: Your account

Daily aggregate views on your account

1417
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Photostream

Sets
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MAR

25 MAR

43
40
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124
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Your most viewed photos and videos

So far today...

. Maria Jose
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Telecommunications -
Smart.com.ph

Marvin of Home & Haven

Chikka.com - Chat category

AyosDito.ph - Classifieds
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Nokia.com.ph - Gadgets
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Pep.ph - Entertainment category

Typhoon2000.ph - Reference
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Globe.com.ph -
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John Lloyd Cruz addresses fans

otos and videos...

720
121
144

985

242612
81,602
97,516

226
526

422,482

Yesterday

Al
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hi

MILO - APEX Running Clinic at
Quezon City Memorial Circle
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Domains.ph - E-Service
category

MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
Quezon City Memorial Circle
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MILO - APEX Running Clinic at
Quezon City Memorial Circle

MILO - APEX Running Clinic at
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otos and videos...




[ pinterest.com/maitasiquijor/

@intepeél ﬂ Janette Toral m

Maita Siquijor for Residences Manila Repins from

Manila home search consultant; International Realtor Member, National Association of ﬂ Anna Galeon-Policarpio
Realtors (NAR), USA; Trustee, PAREB-Muntinlupa Real Estate Board (PAREB-MUNREB); p "
digital marketer a Lindsay Voegele
©Q Alabang, Muntinlupa City, ... - www.maitasiquijor.com (% - [E3 = Nenette Madero
26 Boards 143 Pins 10 Likes Unfollow All 208 Followers 142 Following
House Plans Home Accents Study Room Home Lights

Unfollow Unfollow Unfollow Unfollow

Dining Room Ideas Creative Renditions Laundry and Service Areas Color Inspirations

s
SRR

http://pinterest.com/maitasiquijor



} https://zapier.com/app/explore ol B

orify this | '] + Paper.li

¥
Z4a p]er we're hiring! Make a Zap!  Explore  Pricing ik Get Free Tasks!  Dashboard a v

Explore Zaps!

Pick from thousands of Zaps that other people have shared to use as a template.
A Zap is a connection between two apps that automates time-consuming tasks.

Click here and select the apps you use... v
Save Wufoo Entry to Google Docs Row )
» ? - Use this Zap
ﬁ Save new Wufoo entries to a new Google Docs spreadsheet row.

Save Gravity Forms Submission to Google Spreadsheet
Use this Zap

e &

This Zap will save my new Gravity Forms submissions to a Google Spreadsheet.

.\ Post RSS Feed to Facebook Page i
» se tnis Zap
) This Zap lets you post an RSS feed to a Facebook page.
Get help




Example: Lead Generation Strategy

—

CULTIVATE

Maintain lead nurturing and marketing automation to
continue to establishing trust and creditability.

Use marketing automation (email campaigns and

work flows) to help the visitor:

* Get to know you better a

* Learn more about your company and products

* Move through the sales funnel w

CONVERT

Get visitors to raise their hand and ask to be contacted.

(")

Implement a plan of approach and
convesion strategy to close new
customers through the use of

* Lifecycle stages

* Segmented hsts

* User history

http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-
Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic



Engagement levels

‘ * Brand Ambassadors

‘ * Brand Advocates/Evangelists

» Word-of-mouth
Amplifiers

* Brand Conscious

_ rnactive

http://www.freshnetworks.com/files/freshnetworks/FreshNetworks%20-%20Social
%20Media%20Influencers%20Report.pdf
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Convert

Promoters

http://blog.hubspot.com/marketing/beginner-
inbound-lead-generation-guide-ht
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Inspire, Empower, Advocate,

Engage, Co-Own, Live it.

Janette Toral



Shore your

05881V

Use it to benefit
others.

- Janette Toral ’A
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Use the
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N you.

Lead and think
differently.

Janette Toral



Do not be
afraid to
fail,quit,and
startall over

again.




