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writing for the Web

- I

— Digital Creators Boot Camp —




Conversion
Optimization

SEO brings traffic, but traffic means
nothing if it doesn't convert into $$3.
Digtal marketing consultants help bring
ROFITABLE fraffic. That's why your
consultant should also be skilled in ...
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THE MIND OF A

DIGITAL MARKETER

http://sorianomedia.com/infographic-digital-marketing/
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~ “Every time you communicate,

- ;..';‘y})u’re either adding value,

~ or taking up space.”




Elements of a good
article, blog post,
anecdote




Your target audience
is the HERO

NOT YOU.




Imagine your customer in a

journey...
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Hero’s Journey
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The Journey to Resolve

Dilemma Outcome

In the Beginning Lessons Learned

Classic Storytelling fire

www.PRinYourPajamas.com




({

Inside the Ideal
Blog Post

Headline: 6 Words That Count
Storytelling Hook

Fewer Characters at First
Featured Image R

Subheads for Scanning

Content & the 1,500-word Sweet Spot

Soundbites for Sharing

E The Most Shares on Saturday, Sunday

° The Most Shares Early A.M,, Late P.M.

http://blog.bufferapp.com/perfect-blog-post-research-data



Stand out,
or don’t bother.

PROJECTFASCINATION.COM




Headlines

* Surprise * How to
“This is Not the Best Start- “How to Build a Start-Up?”
up (but could have been)” - Numbers

* Questions “14 Steps in Creating Start-
“Do you know how to Up”
create a perfect start-up?” - Audience referencing

* Curiosity gaps “For people wanting to
“10 Steps in Building a venture into Start-Up
Start-up. Number 7 is the Investing”
hard.est. - Specificity

* Negatives “The 6 Part Process to
“Never make these start- Start-Up Crowdfunding”

up mistakes”

http://blog.bufferapp.com/perfect-blog-post-research-data




Ultimate Headline

ltimate Headline Formula

Number + Adjective +
Keyword + Rationale + Promise =
'The Ultimate Headline

T ——
mfect-blog—post-reseaﬁh‘




Use featured image

HALF-WIDTH

OPENING IMAGE




The longer the blog
post, the more
shares it will get.

1,500 words or more.




Make it personal.
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Use it to benefit




Make it visual




Tactics to influence
through writing




Define who you are!

What is your culture?
What is your strategy?




THE 49 PERSONALITY ARCHETYPES

SECONDARY ADVANTAGE
PASSION POWER PRESTIGE TRUST MYSTIQUE ALERT
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HowtoFascinate.com




Become an authority




(IJ(w, dontlead, whm%m»
dont have m{;&wnw

and, jollowens. ;
)

Janette Toral




Pick the
communication style
that suits you best.

Do you know what makes you fascinating to others?




Let people know that you care...

Figure 1. Framework: Pillars of Influence

Resonance

Relevance

[—
Foundation for Influence

Source “Thie Roa of Dol infuance * Allmeter Group (March 21, 2012) I
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Your actions can make them like you (or not)

The Likeabulity Factor (by Tim Sanders)

Mind map by Janette Toral
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You will not make a difference
by bcing quiet. You only make

a difference by being heard.

PROJECTFASCINATION.COM




BLOGGING MATURES

* Have a voice

* Build influence

* Expand network
* Earn online

* Fairness wins

* Gain recognition

* Mainstream

* Change agent
* Social media mastery

* Relevance




in PREMIUM

BLOGGING WILL BE
MORE COMPETITIVE.

10 Years of Blogging and Moving Forward

March 24, 2014 @ 238 ¢ 6 W1

wweet 3| [FIEY{110] 10 [fl) share| 15

in PREMIUM in| Search articles

Home Profile Network Interests

Janette Toral
Promoting the Growth of E-Commerce in the Philippines. 2P

Promoting Mobile Games through Influencers (Epic Who's Viewed Your Updates LR

Paint Adventure experience)

March 20, 2014 @ 308 &7 Wo ' 58 2 3

wiweet 7] [z BB ¢ [shee) 20 ® views ® likes ® comments

#iblog10 day 1 of

When you have limited budget, promoting a new product or service will be constrained. This

vill har
was the challenge of Filipino game developer Erick Garayblas of Kuyi Mobile had as he bl 2. Come and attend
prepared for the global release of Epic Paint Adventure (available in 10S and Android) mobile I . g T
this... 3d ago e _®
game. _
To work-around this limitation, he used various social media (such as a Facebook event ’
page) to spread the word and asked for help. | think what got people moving to help involves
the following factors: 4

-~

Kuyi Mobile - Epic Paint Adventure Gameplay




Write a follow-up
post for every post
you wrote.

Publish in another channel or blog.




Activate your Google
+ Authorship




Your keywords or
topics must also be in
your blog profile and
social media bio.




Make it easy for
readers to connect
with you.

Add and follow back those who interact with you via socia
media.

Let them know they can contact, invite, interview you.




Network and recognize
both high-profile and
beginner bloggers.

Show it via social media.
Interview and feature them in your blog.




WRITE WELL.

DAILY IF YOU CAN.
PRACTICE MAKES PERFECT.




Be available and not
available.




Do not be
afraid to
fail,quit,and
startall over

again.




