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Elements	
  of	
  a	
  good	
  
article,	
  blog	
  post,	
  
anecdote	
  



Your	
  target	
  audience	
  
is	
  the	
  HERO	
  
NOT	
  YOU.	
  



Imagine	
  your	
  customer	
  in	
  a	
  
journey…	
  



Hero’s	
  Journey	
  

Image	
  source:	
  Content	
  Marke:ng	
  Ins:tute	
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Headlines	
  
•  Surprise	
  
•  “This	
  is	
  Not	
  the	
  Best	
  Start-­‐
up	
  (but	
  could	
  have	
  been)”	
  

•  Ques:ons	
  
•  “Do	
  you	
  know	
  how	
  to	
  
create	
  a	
  perfect	
  start-­‐up?”	
  

•  Curiosity	
  gaps	
  
•  “10	
  Steps	
  in	
  Building	
  a	
  
Start-­‐up.	
  Number	
  7	
  is	
  the	
  
hardest.”	
  

•  Nega:ves	
  
•  “Never	
  make	
  these	
  start-­‐
up	
  mistakes”	
  

•  How	
  to	
  
•  “How	
  to	
  Build	
  a	
  Start-­‐Up?”	
  

•  Numbers	
  
•  “14	
  Steps	
  in	
  Crea:ng	
  Start-­‐
Up”	
  

•  Audience	
  referencing	
  
•  “For	
  people	
  wan:ng	
  to	
  
venture	
  into	
  Start-­‐Up	
  
Inves:ng”	
  

•  Specificity	
  
•  “The	
  6	
  Part	
  Process	
  to	
  
Start-­‐Up	
  Crowdfunding”	
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Ultimate	
  Headline	
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Use	
  featured	
  image	
  



The	
  longer	
  the	
  blog	
  
post,	
  the	
  more	
  
shares	
  it	
  will	
  get.	
  
1,500	
  words	
  or	
  more.	
  



Make	
  it	
  personal.	
  





Make	
  it	
  visual	
  



Tactics	
  to	
  inHluence	
  
through	
  writing	
  



DeHine	
  who	
  you	
  are!	
  
What	
  is	
  your	
  culture?	
  
What	
  is	
  your	
  strategy?	
  



HowtoFascinate.com	
  



Become	
  an	
  authority	
  





Pick	
  the	
  
communication	
  style	
  
that	
  suits	
  you	
  best.	
  
Do	
  you	
  know	
  what	
  makes	
  you	
  fascina:ng	
  to	
  others?	
  



Let	
  people	
  know	
  that	
  you	
  care…	
  



Your	
  actions	
  can	
  make	
  them	
  like	
  you	
  (or	
  not)	
  





BLOGGING	
  MATURES	
  
• Have	
  a	
  voice	
  
• Build	
  influence	
  
•  Expand	
  network	
  
•  Earn	
  online	
  
•  Fairness	
  wins	
  
• Gain	
  recogni:on	
  
• Mainstream	
  
• Change	
  agent	
  
•  Social	
  media	
  mastery	
  
• Relevance	
  



BLOGGING	
  WILL	
  BE	
  
MORE	
  COMPETITIVE.	
  



Write	
  a	
  follow-­‐up	
  
post	
  for	
  every	
  post	
  
you	
  wrote.	
  
Publish	
  in	
  another	
  channel	
  or	
  blog.	
  



Activate	
  your	
  Google
+	
  Authorship	
  



Your	
  keywords	
  or	
  
topics	
  must	
  also	
  be	
  in	
  
your	
  blog	
  proHile	
  and	
  
social	
  media	
  bio.	
  



Make	
  it	
  easy	
  for	
  
readers	
  to	
  connect	
  
with	
  you.	
  
Add	
  and	
  follow	
  back	
  those	
  who	
  interact	
  with	
  you	
  via	
  social	
  
media.	
  
Let	
  them	
  know	
  they	
  can	
  contact,	
  invite,	
  interview	
  you.	
  



Network	
  and	
  recognize	
  
both	
  high-­‐proHile	
  and	
  
beginner	
  bloggers.	
  
Show	
  it	
  via	
  social	
  media.	
  
Interview	
  and	
  feature	
  them	
  in	
  your	
  blog.	
  



WRITE	
  WELL.	
  
DAILY	
  IF	
  YOU	
  CAN.	
  
PRACTICE	
  MAKES	
  PERFECT.	
  



Be	
  available	
  and	
  not	
  
available.	
  




