


Improving	
  headlines	
  
and	
  emphasis	
  



Central	
  theme	
  –	
  Spread	
  ideas	
  

Conversation	
  

E-­‐mail	
  

Presentation	
  

Video	
  

Webinar	
   Meeting	
  

Event	
  

	
   Spread	
  Ideas	
  

Nancy	
  Duarte	
  -­‐	
  SlideDocs	
  



Tighten	
  your	
  writing	
  
•  No	
  to	
  “bait	
  and	
  switch”.	
  
•  NO	
  TO	
  ALL	
  CAPS.	
  
•  Use	
  numbers	
  and	
  lists.	
  
•  Talk	
  to	
  the	
  reader.	
  
•  How-­‐to	
  
•  Ways-­‐to	
  
•  Clarity	
  

hDp://www.cyberalert.com/blog/index.php/pr-­‐wriJng-­‐Jps-­‐for-­‐more-­‐concise-­‐
content-­‐headlines/	
  



Headlines	
  
•  Surprise	
  
•  “This	
  is	
  Not	
  the	
  Best	
  Start-­‐
up	
  (but	
  could	
  have	
  been)”	
  

•  QuesJons	
  
•  “Do	
  you	
  know	
  how	
  to	
  
create	
  a	
  perfect	
  start-­‐up?”	
  

•  Curiosity	
  gaps	
  
•  “10	
  Steps	
  in	
  Building	
  a	
  
Start-­‐up.	
  Number	
  7	
  is	
  the	
  
hardest.”	
  

•  NegaJves	
  
•  “Never	
  make	
  these	
  start-­‐
up	
  mistakes”	
  

•  How	
  to	
  
•  “How	
  to	
  Build	
  a	
  Start-­‐Up?”	
  

•  Numbers	
  
•  “14	
  Steps	
  in	
  CreaJng	
  Start-­‐
Up”	
  

•  Audience	
  referencing	
  
•  “For	
  people	
  wanJng	
  to	
  
venture	
  into	
  Start-­‐Up	
  
InvesJng”	
  

•  Specificity	
  
•  “The	
  6	
  Part	
  Process	
  to	
  
Start-­‐Up	
  Crowdfunding”	
  

hDp://blog.bufferapp.com/perfect-­‐blog-­‐post-­‐research-­‐data	
  



Ultimate	
  Headline	
  

hDp://blog.bufferapp.com/perfect-­‐blog-­‐post-­‐research-­‐data	
  



Sharing	
  what	
  you	
  
wrote	
  



hDps://econsultancy.com/blog/64539-­‐introducing-­‐the-­‐periodic-­‐table-­‐of-­‐content-­‐markeJng	
  



Content	
  Promotion	
  

hDp://markeJngland.com/your-­‐necessary-­‐three-­‐pronged-­‐approach-­‐to-­‐content-­‐
promoJon-­‐55504	
  



BLOGGING	
  WILL	
  BE	
  
MORE	
  COMPETITIVE.	
  



















hDp://pinterest.com/maitasiquijor	
  





Measuring	
  content	
  
effectiveness	
  



Measure	
  Content	
  Marketing	
  

hDp://www.smarJnsights.com/content-­‐management/content-­‐markeJng-­‐strategy/measuring-­‐
content-­‐markeJng-­‐kpis/	
  



Measure	
  Content	
  Marketing	
  

hDp://www.emarketer.com/ArJcle/Finally-­‐Most-­‐Brands-­‐Measuring-­‐Social-­‐Content-­‐
EffecJveness/1010961	
  



Measure	
  Content	
  Marketing	
  

hDp://www.emarketer.com/ArJcle/Finally-­‐Most-­‐Brands-­‐Measuring-­‐Social-­‐Content-­‐
EffecJveness/1010961	
  








