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} All forms of electronic 

transactions. } Commercial and non-
commercial in form. 
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1 } Everything you do to 
promote a business 

online. }  Public relations }  Advertising }  Promotion 
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Embracing 

change 





What’s your end 

goal? 





E-Commerce 

Income 

Opportunities 
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 } One time sale” } Repeat” } Up-sell” } Cross-sell” } Short term relationship” 

} Long term relationship” 



Case Study: 

Digital Influencer 

Community 

http://digitalfilipino.com/

influencer 

#dimbootcamp 
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} Students 

can access 

Digital 

Influencer 

Boot Camp 

for free. 

} Protégé 

members 

can join 

exclusive 

webinars. 

#dimbootcamp 
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http://digitalfilipino.com/bsm 
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http://influencersummit.digitalfilipino.com 
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 } Blogging” } Social Media Marketing” 

} Blogger / writers 
network” } Advertising management” } Website / blog management” 



Embracing 

change 



“Connect with people. Talk about shared passion.” 

“Live online. Live offline. 



Build an identity people can resonate with. 
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Be trustw
orthy 
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Will people outgrow or forget you? Will you be memorable? 
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} Becoming a digital 

entrepreneur is all about 

embracing the fast game of 

change. 

 
BE competitive by pursuing 

your passion, build 

movements, and Lead by 

doing. 


