Bloggers as Digi
Influencer

Engr. Grace Bonda
@nobodybu

& Elabram
On Target m'.-..'n!,rf.-




l BACKGROUND

* 100% Filipinos have Mobile Phones

* 30% Filipinos are Online

* Dissemination of Information Online is FASTER
* CEOs are into

Online Marketing /

Blogging

-@nobodybutgrace
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How can Bloggers build their digital
influence online and make a
difference?

INTEGRITY CREDIBILITY

“Walk the talk and everything
will follow.”- @nobodybutgrace

y

“It’s good to know making the effort to
provide decent content makes a
difference.”-@nobodybutgrace
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How do you manage the risks in
sharing your messages knowing not all
will be pleased?

HOW TO

“Explain the advantage FIRE YOURSELF

and SOMETIMES YOU NEED TO QUIT TO GET AHEAD. KEEP IN
MIND THAT IT TAKES BALLS TO SAY GOODBYE TO A JOB
THAT GIVES YOU NOTHING MORE THAN A PAYCHECK. IT'S

objective of the e
. ”
campaign. GRAB THE OPPORTUNITY

You never know when your big break will come but when it does,
you'll be ready.

SET YOUR PRIORITIES

“Whatever we do, there e e s iRl
will be criticism, might as il i s st v

involves careful planning of the things yvou want to accomplish.

well just do it!” sTavposTIVE
-@nobodybutgrace

determination, yvou will.

MAKE IT HAPPEN

Once you know what yvou want, go for it.
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“When attending
events, network,
you never know
what opportunities
are just there
waiting.”-
@nobodybutgrace
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