Setting up a Customer Relationship
Management System



Conversion
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nothing if it doesn't convert into $$3.
Diggtal marketing consultants help bring
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Convert

Promoters

http://blog.hubspot.com/marketing/beginner-
inbound-lead-generation-guide-ht
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Lead Generation Strategy

7 Critical Steps We Guide Our Clients Through for Inbound Marketing Success.
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PLAN

Success begins with an Inbound Planning Day.
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Set objectives and Develop an effective
measurable goals content strategy
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Develop Define Brainstorm premium
personas responsibilities content ideas

ASSess your
current needs
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Webinars
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CREATE

Develop content that will attract visitors, convert visitors to leads,
and position you as a thought leader.
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http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic
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DISTRIBUTE

Share content specifically designed to appeal your ideal customer.
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3 Use a Content Calendar Help you get Promote your Utilize emall [
to schedule strategic found through posts on social marketing to bring
content distribution keywords for SEO media and beyond visitors back
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CAPTURE

Convert visitors to leads to generate a list of qualified prospects.
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ANALYZE

Premium Compelling calls Landing pages | Review the data to determine
content offers to action contact form what’s working, what’s not, and how to adjust.

Use Hubspot tools to identify:

* Top lead sources

* Which topks/posts are read most

* Which offers are converting readers to leads

http://blog.thecenterforsalesstrategy.com/blog/bid/149917/Inbound-Marketing-101-The-Seven-Steps-to-Lead-Generation-Infographic



Customer lifecycle process flow for
sales, delivery, complaints handling,
and refund



Problems in the Lifecyle?
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Traffic Leads Prospects Dales & Datisfy  Customers  Referrals

http://www.infusionsoft.com/sites/default/files/smallbusinessmarketingguideebook_v4 1.pdf



A distracted customer is easy to
lose. If they lose interest, you lose
the sale.

- Sally Hogshead



Customer support facilities creation
for phone call, live chat, email, and
face-to-face customer service



Set-up a CRM

Nimble.com
Streak.com
n-house excel file
nfusionSoft

Hubspot
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Alexander Graham Bel  aleanden@bel.com

Sigmund Freud sigmund@treud.com
Demo

Nixola Tesla tesiafDstreak com
Gugheimo Marconi gughelmo@marconi.com
Dmitri Mendeloev dmitri@mendeleov.com
Hervy Ford henry@ford com

Marie Curie mare@radiclogy.com
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) @ influencerbootcamp.digitalfilipino.com/march-20-digital-marketing-re: & Q, Search
Most Visited ~ | | Getting Started

# Digital Influencer Boot Camp by Janette... 3 P 6 4 New ¢ EditPost SEO ®

wE A AB -0

Howdy, Janette Toral ||l

March 20: Digital Marketing for Real Estate Industry (Palawan)
[ o] (et o] (e D

Real estate service professionals are invited to take part in this exclusive boot camp that aims to
tackle how digital marketing can be useful to promote real estate online. This will be on March 20,

2015 at The Legend Hotel Puerto Princesa, Palawan from 9:00 AM to 5:00 PM. (Registration starts at 8
AM)

This learning program will be conducted with Jonabe Daquer of Palawan Real Property.
Target audience:

e Aspiring and current real estate service practitioners (licensed broker, appraiser, consultant,
salesperson).

® Real estate developers trying to build a database that services external customers and internal
agents. Those who would like to build a site with a bigger database back-end meant for external

customers and internal agents.
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Can we help?

Thanks for coming back. Is there
anything I can do to help?

by ClickDesk
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Thanks for visiting our site. Is there anything | can do to help?
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Matched keywords: financial, advisor

Francis Dolojan Y Will Garcia
B =l CEOQ, Bogger
[ £]f]

EJ 17 - Pawnshops, Music, Pinoy, Tagalo.
- Matched keywords: cao, blogger
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Customer information




Activity information

Attachments




Additional building blocks

Campaigns

Customer

Solutions

Products




Spark participation

Define a
participation

Create /

“Branding with Brains” (book) by Tjaco Walvis



Blueprint for participation

N
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- 'Rewards
v"COStS e What do they get

in between?
* What does it cost

7 T N
\/ . people to
Time participate?
* How long do we
—~ want them
b: - engaged?
Proposition
e What do they
get in the end?

®

Customer
goals

e Why would
people want
to
participate?

“Branding with Brains” (book) by Tjaco Walvis



Engagement levels

‘ * Brand Ambassadors

‘ * Brand Advocates/Evangelists

» Word-of-mouth
Amplifiers

* Brand Conscious

_ rnactive

http://www.freshnetworks.com/files/freshnetworks/FreshNetworks%20-%20Social
%20Media%20Influencers%20Report.pdf



WELCOME EMAIL CONTENT

Welcome emails Most welcome Promotional Later emails often Some emails Welcome emails
offered an emails provided welcome offer, included a included a prompt  also often included
explanation of information whichtendedtobe ~ reminderof o follow the brand a prompt to
website features regarding the a percentage-off or  soon-to-expire  on social media download a mobile
and tools. store's services.  free shipping offer. ~ welcome offers. channels. app.

http://www.exacttarget.com/blog/160-b2c-welcome-email-campaigns-analyzed-infographic/



EMAIL NAME VIEW CAMPAIGN SUBJECT

Aug 11 2014 Event Are you joining this August 23 - Certified Blog and Bk
Invitation Email 3 Social Media Entrepreneur Program?
snare | B HE 20 RESEND EMAIL  COPY EMAILL

1 ,42 o Bounces: 4.75%

Emails sent

- Opens: 31.48%
B = X
Unopened: 63.73%

Opened Emails 447  315%  Unsubscribes 4 03%

S — |

Emails Bounced 68 48%  Emails Forwarded 0 0.0%

[

Unopened 905 63.7%

Links Clicked 98 21.9%



