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Exercise #1 Do you provoke
strong and emotional reactions?




A leader must be
a terror to the few
who are evil in order
to protect the lives
and well-being of the
many who are good.
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Exercise #1 Do you provoke strong and
emotional reactions?

Positive Negative



Exercise #2 Do you create
advocates?




Panatang Maka-ALDUS

AKO AY AMBASSADOR NG ALDUB NATION!
SAMAHAN NG MALAKING PAMILYA NG MGA ALDUB CITIZENS
MULA BATANES, JOLO, AT IBA'T-IBANG DAKO NG MUNDO.

TUTULUNGAN KO ANG ALDUB NATION NA PATULOY NA MAGING
POSITIBO, MATATAG, MARANGAL, AT INSPIRASYON
SA BAWAT ISA AT KARATIG NA MGA BANSA.
DAHIL MINAMAHAL KO ANG TAMBALANG ALDUB:
“ALDEN RICHARDS AT MAINE MENDOZA”;
SISIKAPIN KONG MAGING MABUTING KINATAWAN AT
MAMAYAN NG ALDUB NATION.

SA AKING KAKAYAHAN, IBIBIGAY KO SA DIYOS LAHAT NG PAPURI
AT KALUWALHATIAN, PAKIKINGGAN KO ANG PAYO NG AKING
MGA MAGULANG, PAG-BUBUTIHAN KO ANG AKING
PAG-AARAL, GAGAWIN KO ANG AKING TRABAHO NG
MAY KAHUSAYAN, AT TUTUPARIN KO ANG AKING TUNGKULIN
BILANG AMBASSADOR NG ALDUB NATION SA ISIP,
PANANAMPALATAYA, SALITA, AT GAWA.

Mdal Ambarvador

FOLLOW ME ON TWITTER @IAmWholeHearted




Can you create ambassadors?

10W WOU
10W WOU

How wou
with you?

C
C

C

you reward them?
you inspire them?
you support their communication

How would you support their communication
with one another?



Challenge yourself

 What would it take to compel someone to pay
for a t-shirt bearing your logo?

 What would it take to make people stand in
line for hours to purchase your product — even
if the product use has not change much?

e What would it take to become so beloved that
it never went on sale?



Earn attention by focusing on a
specific message.



Exercise #3 Do you embody specific

core values?

e DO you represent such a distinct point of view
that you can stand as a symbol for certain
values?

e What’s one essential quality without which
yvour brand will not survive?

e What core values is your brand so commiled

to that it would be willing to go out of
business before sacrificing them?
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Exercise #4: Are you a “cultural shorthand”
for a set of action or values?

* People identify with fascinating brands.
— Themselves
— Opinions

— Community
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How do customers use your product
or message tell the world about
themselves & their point of view?



Exercise #5: Do you incite
conversation?

* Do people want to interact with you?
— Play with you?
— Learn from you?
— Connect with you?
 And with one another?
 What opportunities do you create for people
to connect with one another?
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Exercise #6: Are you forcing
competitors to realign?
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Exercise #6: Are you forcing

competitors to realign?
e How could you communicate so
distinctively that your innovations turn
into your consumers’ expectations?

e HOw can you set your competitors on the
defensive?



#7 Do you tap into or trigger social

revolutions?

e HOw can your message capitalize on emerging
changes?

__For instance, could your advertising or advocacy pinpoint a new
trend, and use it to your advantage?

e Could you tie your message into what people are
already doing and saying around a specific cause?

e What groups, communities, and tribes could your
message excite and activate, so that they
champion your message as part of their own?
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To Do

* Know your Fascination Advantage® Archetype
to improve your communication approach:

— Take test at http://bit.ly/fascinateprofile

— Get the following:
* Your Primary Advantage

* Your Secondary Advantage
* Your Fascination Advantage® Archetype
* Your Dormant Advantage



Reference

Get book at http://bit.ly/fascinateme




Support the Digital Influencer Project

* Make a pledge at
https://www.patreon.com/janettetoral and
get wonderful rewards!




