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ABOUT THE PERSONALITY TEST PERSONAL BRANDING THE SCIENCE COMPARE US WORKPLACE PROBLEMS

The Fascination Personality Test® doesn’t measure how vou see the world...it

measures how the world sees you,

ABUUI IHE PERSONALITY | =S
THE FASCINATE SYSTEM
PERSCNALITY ARCHETYFES

DIFFERENT PERSONALITY TYPES

GET YOUR FREE

PERSONALITY TEST

THE FASCINATION PERSONALITY TEST

10 28 5 1

YEARS OF RESEARCH QUESTIONS MIN OF YOUR TIME YOU

Your personality has one primary Advantage. It's how you add value. It's what makes you
different and better. Think of it like a natural superpower for your personality. When you

communicate using this Advantage, you earn more attention, and more revenue.
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YOUR ARCHETYPE

Yaur Archetype is a combination of your
PRIMARY cnc SECONDARY Audvalages.

THREE ADJECTIVES THAT DESCRIBE
HOW THE WORLD SEES YOU
1. NIMBLE
2. UNASSUMING
3. INDEPENDENT
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THE SECRET WEAPON

NIMBLE | UNASSUMING | INDEPENDENT | RETICENT | AUTONOMOUSLY CREATIVE

{THE SECRET WEAPON}

YOUR FASCINATION ADVANTAGES

YOUR PRIMARY ADYANTAGE MYSTIQUE

Yeur PRINARY Advantage s your rosl elfective mode of commumicatier, Wher you
communiczte with this Advartage, you are your mest fascinat rg and irflusntial.

INNOVATION

Your SECONDARY Advantage dascribes your second-hig
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’mﬁl  SECONDARY ADVANTAGE

Like your PRIMARY Advantzge, il descnies 10w your |
valua,

VWhen you communmcate wilh your or mary and secors
across as more confdert and authentic,
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HOW THE WORLD SEES YOU

® You have a creative mind and you
produce agile solutions evan when under
high pressure

= You are creative in a non-flashy way,
preferring to do your work guietly

® You enjoy working independently. You
don't boast about your achievements. But
you can produce great inventions, creative
ideas, and new product designs

® You make great contributions to the
company's performance, but do so in an
unassuming manner

AGE

THE SECRET WEAPON’S
TOP 5 SPECIALTY ADJECTIVES

CREATIVE

WELL_SPRING

Ycur PRIMARY and SECONDARY Advantages combine &
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They have e zbility to penarate many differert solut ars. Thay're not lockad inte one way of thinking.
They salve problems by considering differsrt viewpe rts. Yoo probably find yourself thinking How on
carth d'd they comg uo with tha?

Thelr m Id-mannered demearor hides a free £pi°It. They have a minimalist communication style. Taey
carefilly 2nd clezrly expla’n thalr ideas, but arefer to do <o to thair Innar clrclz,

They ara comfortzble with charting their own coursa, They aen't easily swayad by group-think. That's
why they come up with new idezs wher everyone elsa s stuck, Thay're a1 confined by following
establishac methods.

They *est ain thair eamotions and contain their innes thoughts urtil they 2-e reacy ¢ share them. Curing
brainstorm rg sassions they may be quiat, but they may also come up with the best idea.

They tend to keep their inventions to themnselves be‘ore thay ve wer<ed ool @ complete sol ation gnd are
sure that It works, Taey aré most creat ve wrhen 11ey can 'work oat (deas v ih perc | and pape* *ather
than in a big, lcud meeting. Introspection rather than exterral stimulus guides ther innovative thirk ng.




INFLUENCER PROBLEM #1: COMPETITION

> You need to compete against
bigger and established
category leaders.

» New players bringing new
products to market faster than
you.

» Market requirements changing
too fast.
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BE THE REBEL

» Take a different approach.

» Create a differentiation.

» Design
» Communication
» Perspective

» Be unusual.
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INFLUENCER PROBLEM #2: OUT OF TOUCH
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> You don’t have a “connection”
with your peers and audience.

» You feel out of touch with
your customers.
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MAKE AN EFFORT TO “CONNECT

» Communicate with emotion and energy.

» Use imagery and vivid words.

» Tell stories to connect.
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INFLUENCER PROBLEM #3: IGNORED

» You are not perceived as
“influential”.

» Your insights are ignored.

» Your target customers and
peers “don’t get you”.
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BECOME AN AUTHORITY

» Take a stand on issues.

» Be on-point with your communication.

» Share insights your target may not have considered.
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INFLUENCER PROBLEM #4: VALUE

» Your product or service are
deemed to be of low value.

» You are competing on price.

> You need to improve your
competitive positioning.
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SET YOUR STANDARDS HIGH
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» Improve your marketing materials.

» Display recognition, awards, recognition.

» Focus on how can you improve outcome.
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INFLUENCER PROBLEM #5: LOYALTY
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» You are perceived as unstable,
uncertain.

» Customers, followers, peers
not loyal to you.
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BE CONSISTENT

» Establish and reinforce patterns.

» Don’t be trendy.
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INFLUENCER PROBLEM #6: COPYCATS

( » Competitors copying your
| “strategy” or “approach”.
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DON'T OVERSHARE

> Avoid exposure.

» Don’t be too detailed with your process.

» Filter your communication.
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INFLUENCER PROBLEM #7: LOW SALES

» Target customers not taking
action on your “deal offer”.

» Team members not meeting
deadline.

» You have to scale down.
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SPARK URGENCY

» Show negative consequence for inaction.

> Give step-by-step in-depth details.

» Be rational.
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