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" PSA: 2.761M Filipinos
jobless in January

“Of the total unemployed,
the age group 15 to 24
years comprised 44.1
percent.”

sunsfar fils prota

SOME 2 751 million FRipinos were unemployed in canuary, according o data relzassc by the
Phaippine Slelisl s Aulhonly (PSA].

In the January 2017 Labor Fores Survey (LFS), FSA said the estmated nurbar of jobless
Fllizinoa dunng the perind 'waz aquivelentto 5.6 percent, higharthen the 5.7 parcent dunng the
sane perivd in 2015,

Il'ozcs Region (8.7 percent). National Capital Regicn [NCR) (8.5 percent), Caraga (3.5%), and
Celebarzon (8.2 percel) were the regicns wll e higheel coemplayment rgles

http://www.sunstar.com.ph/manila/local-news/2017/03/15/psa-2761m-filipinos-jobless-january-530943
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1 M graduates face unemployment

By Mayat kaymale (1 he =nlipnees Stoe) | Lpdeoae Marsf 42, 5010 12 0am
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Prepare yourself

English proficiency

» https://www.youtube.com/watch?
v=RiGvfKmpsCl

“Substance”

Look for opportunities in multiple
platforms.

Build your profile.



https://www.youtube.com/watch?v=RiGvfKmpsCI
https://www.youtube.com/watch?v=RiGvfKmpsCI

THE 3 THREATS YOU FACE
= Distraction
= Competition

= Commoditization
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Stand out or don’t bother

Serious is ok. Boring is not.
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Think about

Attract clients.
Prove why you are the best choice.
Increase urgency for an immediate sale.

Convince new prospects to switch to your
product.

Recommit them to being loyal (when they
might otherwise move to a competitor).
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Stand out, or

on’t bothe

What do people find when

they look for you online?
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Are you fascinating?



fas-ci-na-tion

“Fascination is an intense focus. When you
fascinate your listener, they’re more likely to
connect with you and remember you.”
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THE 7 LANGUAGES OF FASCINATION

s the language of craativity

PASSION
PowER
PRESTIGE
TAUST
MYSTIQUE

CFICATED DY GALLY 1OGEEAD - DICOOVTR WOFC AT HOATOFAZGNATE OCW | DMA L HELLO® ICYWTOrAGO INATL OOM QE0M How T Fascinge and Sy Hogsheac, Al rig iy reserved.




Take the test - Personal
http://bit.ly/fascinateprofile

IS

DISCOVERED 5Y SAL.LY HOOSHEAD

“ HOW | C'FASCINATE® ABOUT THE PERSONALITY TEST PERSONAL BRANDING THE SCIENCE COMPARE US WORKFLACE PROBLENS

e

The Fascination Personality Test® doesn't measure how vou see the world...it

measures how the world sees VOu.

AHOUI 142 PERSONALI Y ES » THE FASCINATION PERSONALITY TEST

THE FASCNATE SYSTEM :

FEHSCNALILY ARCHE | YPES » '] O 2 8 5 ‘I
DIFFERENT FERSONALITY TYPES > YEARS OF RESEARCH QUESTIONS MIN GF YOUR TIME You

Your personality has one primay Advantage, ICs how vou add value. [Us what makes you

GET YOUR FREE . . . P . .
difterenr and betrer. Think of it like 2 natural superpower for your persanality. When vou
PERSONALITY TEST perp ) pers ¥ )

commun:cate using this Advantage, you earn more attention, and more revenue,
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HOW THE WORLD SEES
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THE SECRET WEAPON

NIMBLE | UNASSUMING | INDEPENDENT | RETICENT | AUTONOMOUSLY CREATIVE

{THE SECRET WEAPON}

HOW THE WORLD SEES YOU

® You have a creative mind and you
preduce agile solutions ewen when under
high pressure

m You are creative in a non-flashy way,
preferring to do your work quietly

= You enjoy working independently. You

don't beast about your achievements. But
:R":::‘EETEHZEM P YOUR FASCINATION ADVANTAGES you can produce great inventions, creative

PRMIRY and SECINDARY Advantapes. YOUR PRIMARY ADVANTAGE MYSTIQUE m ideas, and new product designs

Yousr PRAMARY Acvartage & your most af'active moda of cemmuncation. Whan you u YOU maxe geat Contributions to the
cemmuicate with his Advantaze, vou &re rosr mest fascinating ard infuertial, 1GE company’s performance, but de soin an

YOUR SECONDARY ADYANTAGE ALL{NY\(D) m UNassuming manner

Your SECONDARY Acvantage descrioes your second-hy
Lie youor PRIMARY Advaniage, 1 describes how you! |

valoe. | | | THE SECRET WEAPON'S

ocrows s roes coniident end esthentic, TOP 5 SPECIALTY ADJECTIVES
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whry they Come up with new ideas vhes everyore dse s shuck They're no cosfined by foloweg
establahed mehocs.
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FA s c I N AT E 5. AUTONONOUSLY = They terd © keap thair iwntions 1o themsalves bifors thay'w worked out 8 complete solition ard ae
CREATIVE

sure that itworcs. “hey are most ceative when they can work out dess wth pendl asd paper rather
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What is your highest value?
What makes you different?
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Your Personality Brand - Your Highest Value

1) THE ADJECTIVE 2) THE NOUN

HOW YOU ARE S
DIFFERENT

HIGHEST: The pinnacle of who you are and
what makes you exceptional.

DISTINCT: How you are different.

VALUE: Your specialized ability to deliver
above and beyond what s expected.
| FASCINATE
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WHAT YOU DO
BEST




Which one best describes how you are

different?

WELLSPRING

THE SECRET WEAPON’S
TOP 5 SPECIALTY ADJECTIVES

2

3.

NIMBLE

UNASSUMING

INDEPENDENT

RETICENT

AUTONOMOUSLY
CREATIVE

They nave the zb |ty to generata many different solut ong. They're nct locked 1td one way cf thiaking.
They solve problams by considering different viewpoirts, Yoo probahly find yoarsaf thinking How or

earth did they ccme up with that?

Thelr ml d-ménna‘ed demearar h des a free spirit. They 1ave a minimalist zarmunication style. Tasy
carefu'ly and clear y explain their ideas, hut orefer o do 5o to heir inner ¢ ros.

They zre comfortable with charting their own course, They aren't easily swaved by group-th ink. That’s
why they come up with new ideas wher everyore €/s2 s stuck. They're not confined by followirg
establishae meathocs.

They rest:@in thair emcticns and cortain their inner thoughts urdl they ate ready to share them. Durng
bra instorm ng s2s5ions they may be quiat, but thev mey also ceme up with the best idza.

Thev tend to keed their inventions to themselves bafore they've wor<ed cut & complete soluticn end arz

sure that it works. They are most creat ve when they can work ot ideas wth penc | 2ad paper rather
than in a big, lcud meeting. Intrespection rather then externa stimul.s guidas the'r innovative thinking.
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Communicate your value

Business cards
Email signature
Resume

Social media
Personal website
or biography

Blog or newsletter
LinkedIn Profile
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Social media is your personal
brand.
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Immediately
show your value

A= =h

Clear roadmap how you are

most likely to solve problems.
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TO BECOME MORE
SUCCESSFUL, DON'T
CHANGE WHO YOU ARE.

BECOME MORE
OF WHO YOU ARE.
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o LEARN (FREE)
S DIGITAL INFLUENCER
SKILLS & STRATEGIES

Evaluate your Online Messaging

Solving Influencer Problems parer

Getting True Fans, Customers,

Patrons

7 Ways to Persuade Online

How to "Add Value” to Others T

Create a Personal Brand

Build an Influencer Presence B
Influencer Blogging

ACCESS AT
By: Janette Toral FE%T'S'EC!EATE HTYTP://BIT.LY/DIGITALINFLUENCERPROJECT




Module 1: Build your Influencer Brand

How do you add value 10 others?
Fascination Advantage® System
Overview

Build Your Fascination Anthem
Communicating your Highest Value

Module 2: Influencer Messaging Strategy

« Yaur Unique Value Proposition

« Your Brand Fascination Profile®

« Addressing Marketing Communication
Challenges.

e 47 persona pitch.

Module 3: Influencer Team Formation

« Discover your Team's Fascination
Acvantage®

« Team Heat Mag

« Peak Performance

« Inhound Marketing Strateqgy

Module 4: Build Market Influence
« |nbound Sales Strategy

-

ESSAGING
AATEE

Learn more at

- Digital Marketing Playbook http:/(bit.ly/fascinatecourse by:

« Custamer Profiling.
e Customizing the Relationship
Approach.

Janette Toral
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