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Creating Your Own Online 
Brand 



A Real Estate Professional’s Brand Choice 

 Personal 

 Focus on personal/professional competencies and territory of specialization 

 Company  

 Focus on corporate strengths & products/services 

 Territory or product specific 

 The company can still build around the personal story of its founders 



Elements of Good Real Estate Site Branding  

 Simple logo—whether the site name, the RESP’s name as brand, or a real brand 
logo 

 Look designed for your market, and reflects your service values 

 Descriptor– A statement that differentiates your service or product from other 
RESP’s services or products. 

 Simple color scheme, clean typography and uncluttered look. 

 Website content  

 Information,  RESP profile, the blog posts, the featured listings, the resource pages that 
you build into your website. Shows expertise & RESP’s strong voice 

 



Examples:  Experience Elegance 



Company Story, Brand Story 

 



Real Estate Projects as Brands 





A Marketing & Branding Approach 

 

Hyperlocal 

 Design look, curate in-depth content & listings for a specific 

 Target market  

 Need profile 

 Geographic area (from global to local) 



Hyperlocal Companies 

 



Hyperlocal, Hyperpersonalised 

 

 



All-Rental Condos in BGC w/ Profiler 





All Makati Condos 





Platforms for Web Design 
for Real Estate 

Professionals  



Wix.com 





Point2Homes.com 


