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Spark participation

Dialogue vs. Define a
“I love participation
talking” target group

Create
Build reach relevant and
with “word of consistent
mouth” rewards vs.
“win a prize”

“Branding with Brains” (book) by Tjaco Walvis




Blueprint for participation

Rewards
QCOStS o What dothey g
in between?

e What does it cost
Q ) people to
Time participate?
e How long do we
want them
O all engaged?
Proposition

¢ What do they
get in the end?

Customer
goals

e Why would
people want
to
participate?

“Branding with Brains” (book) by Tjaco Walvis
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Case Study: Digital
Influencer Boot Camp




Become a Certified
E-Commerce Entrepreneur

HOME REGISTER BOOTCAMP PODCAST

EPISODE #3

l- 9 f i
Can angjone ¢ am

Ownership of a-¥i@hlag? %

Episods #3: Can anyone clam
ownership of a hashtag?

Marketing and E-
Commerce Boot Camp
for the Tourism
Industry

7:00 pm Digital
22
Mon

View Calendar 9

:

&

EPISODE #2

Can pallingga® phene number

—-—
EPISODE #1
-
’3!"6"\"."#,; t;r.'q' .

Seareh Engine MankiBling

or Locinl Media NanBetin /

e
Episods #2: Can passing on of Episods #1: Which works better -
phone number of a contact to search engne marketing or social

another person be a violation of data media marketing?
privacy reguations?

FREE: Digital Influencer Boot Camp - digital
marketing workshop online

Do you want to bulld your online influence but don't know
how to get started? Do you have an existing business but
need help In growing it further by collaborating with
Influencers and using varlous digital marketing techniques?

Join the FREE: Digital Influencer Boot Camp - a digital
marketing workshop online (#dimbootcamp)

Leam vanous digital marketing techniques to market your
products and services. Bulld your online identity and establish
yourself as a digital influencer. Bulid an online community of
advocates.

This Is a 29-lesson program (7 topics) conducted online for free.
The first run will have live webinar lectures and access 1o our
members-only area.

It can be taken by anyone Interested whether students,

http://influencerbootcamp.digitalfilipino.com




“Connect with people. Talk about shared passion.”

“Live online. Live offline.




Build an identity people can resonate with.




Face-to-face Boot Camps
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Membership seimbootcamp
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Book Edition

EMBRACING
CHANGE
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http://digitalfilipino.com/bsm
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DIGITAL INFLUENGERS MARKETING SUMMIT F&8
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Community owner, PhotoMarket Philippines L-j .-

MEL CORTEZ =

WINNING WITH PEOPLE:
WHAT WORKS IN BUILDING

ONLINE COMMUNITIES

SMX CONVENTION CENTER
09.21.13

influencersummit.digitalfilipino.com

http://influencersummit.digitalfilipino.com



REGISTRATION
WILL GLOSE ON
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“ WENDY
ANG

FOUNDER/PRESIDENT,
OPTIMIND TECHNOLOGY
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FACEBOOK, MOBILE,
SEARCH ENGINE
MARKETING STRATEGIES
THAT WORKS FOR SME
BUSINESS
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CO-FOUNDER, DIGITALBRAND.ASIA

15RiS JOROUIN
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.// S h;

Janice Crisostomo Villanueva
° Founder, Mommy Mundo

Owning the Conversation in Social Media
/ 9 g Mel Cortez Gem Devanadera
PhotoMarket Philippines  Drupal Piipinas
Winning with People: What Works in
R 1 b Building Online Communities
% Ellmar Padua Boris Joaguin  Anton Luga 9 @ @
CEO, InfinityHub.com  CoFoundes, DigitalBrond Asia €00, DagndBmdAsw / &
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Founder/Ples:dem Opfimind Technology Solutions
_ Facehook, Mobile, Search En ‘unne Marketing
D Strategies that Work for SME Business
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o .Illllll Your 0=IIIO Il?lslgﬂw

Randolph Novino
Site Owner, PinoyScreencast.net

Viogging: Fast Track to Digital Authority

Mark Delgado

Medioctive.com

Using Social Media as a Tool for Marketing

and Customer Service
Karla Singson g

Mult-owarded writer, Debater and Public speaker
@ Bloggers as Digital Influencers

; Janette Toral
ST 157 / F-Commetce Speciolist, Digitolfilipino.com
B s #  The Digital Influencer: Being Relevant,
" Likeable, and Sustainable Online




Will people outgrow or forget you? Will you be memorable?




Beat the cut-off time!
Run faster, more efficiently
And injury-free!
JOIN MILO R2 APEX RUNNING CLINIC

SEASON 7
September 09 - November 30, 2013

Everything a Runner needs from A-Z!

Recovery and Rehab (Injury Prevention) Program,
Strength and Conditioning Workouts, Cardio-Endurance Training,
Running Mileage, Speed and Power Training,
Cross-Training, Aqua Training,

Yoga and Pilates for Runners and More!

This is the perfect place for beginners, too!

Conditioning Workout Training
for Runners
R

0
o g
photo credit: B

36 Full Program Training Sessions with Sessions are held at:
different groups based on your fitness level: @ Bonifacio Global City (High Street)

10k 1 21k 1 22k @® Quezon Memorial Circle
GRODE | GEOUE § SROUE @ sM Mall of Asia by the Bay

Registration Fee: P2,400 for 36 Sessions or P66.67 per session
(One time payment only)

You may deposit your payment thru: Rz

BDO Account Name: Jose Jimbo M. Saret Fodailtd
Savings Account No.: 002-380-130-406 A P E x
To register, visit: www.coachjimsaret.com ol oBmoelNNe

Or Contact: Aldina Tinio 0935-360-3204 for more details. AL AL O

JIM SARET
PROFESSIONAL EXPERIENCE
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G A M I F I CAT | U N ; Gamification is the use of elements It provides rewards and
B of game play in non-game contexts engagement for customers
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L SUMO SQUAT WITH PRESS JEANETTE
] JENKINS'

ULTIMATE
HOLLYWOOD
WORKOUT

In this intease workeut
made especialy foe Nike
Trainieg Club, the trainer

10 the stars gives u3 45
minutes of pure power
featuring ber favorite maves
froms kickboxing, yoga,
sculpting ad Piates.

Get ready ta traasfeem

your body.

http://www.slideshare.net/demandmetric/gamiﬁcation— ’
infographic-from-demand-metric

\ SET MUSIC \ DO WORKOUT DOWNLOAD
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HOW GAMIFICATION WORKS:

= COMMON MECHANICS 4 MAIN WAYS TO
DRIVE ENGAGEMENT

* PIIINTS
et 1 ACCELERATED
FEEDBACK CYCLES

!lwA!I[iES i CLEAR GOALS
AND RULES OF PLAY

5
Encourage users to progress
and unlock new rewards

A COMPELLING
NARRATIVE

LEADERBOARDS

@ players by rank
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" g p cific s to complet

CHALLENGING BUT
ACHIEVABLE TASKS

http://www.slideshare.net/demandmetric/gamification-infographic-from-demand-metric




Pillars of Influence

Figure 1. Framework: Fiuiars or intiuence

Resonance

Relevance

O —"
Foundation for Influence

Source "The Roe of Digaal infuanca * Allmeter Group (March 21, 20132) e %
SALTIMCETEN




Stand up for what
makes you different,
and better

- Sally Hogshead



You must create
messages that work
harder, to fight against
competition and
distraction.

- Sally Hogshead




Name:

Janette Toral

’s Personal Business Model Canvas

Who helps you
(Key Partners)

"Samurai”
Educational
institutions (UP-ITDC,
AIE College, STI, and
Ateneo Rockwell)

DigitalFilipino Club
members

elLearning Edge
Lane Systems

Third Team Media

What you do
(Key Activities)

Teaching Face2Face /
online

Learning

Writing articles
Consultation
Organize events

'n.- ‘

Who you are & {_‘y
what you have .(3_
(Key Resources) &;

DigitalFilipino.com

Knowledge on e-
commerce, digital
marketing, blogging

How you help 08,
(Value Provided) |-/l

E-Commerce Boot
Camp

Digital Influencer
Boot Camp

Blog Network

Software Process
Improvement

Blog & Social Media
Entrepreneur Course

DigitalFilipino Club

DigitalFilipino.com

How you interact ()

(Customer _‘4/
Relationships)

One-on-one
Online consultation

(online meetings or
exclusive forums)

How they know '/)‘7,

you & how you \;.‘4@}

deliver (Channels)

Social Media
Blog

Webinar
Forums
Mobile, Email

Who you help \.’;

E-Commerce
Entrepreneurs
needing advise or

support.

Bloggers wants to
earn income.

Advertisers reach out
to bloggers.

Individuals
interested in digital
marketing.

Companies need
help in process
imrpovement

What you give (Costs)

Website, Books
Webinars,
Educational videos
Boot camps

What you get (Revenue and Benefits)

Club members, training opportunities, speaking
engagements, recognition, awards, friendship with
community members, DigitalFilipino Start up 100 Project

BusinessModelYou.com - The Personal Business Model Canvas is a derivative work from
BusinessModelGeneration.com, and is licensed under Creative Commans CC BY-5A 3.0,
To view a copy of this icense, visit http:/Jereativecommons.org/licenses/by-2a/3.0/

#3 Building a Business Model @ ® ® ® ®



Designed for: Digital Marketing faQyesigned by:  Janette Toral

Business Model - The Empathy Map Real Estate Industry =
. Customer Perspective: P°9"am '
#4 understand your audienc - Interation:
Real Estate Service Professional
N - gi
\\\ What really counts: Get continUmg Major preoccupatlon /’
\Ieads—sales—referrers online. Sustaining revenue / income. /
TR Growing family. /
[ 2 Worries: Not making a s sale Maklng ends 1B=a
Friends say: “You T meet. pr - 5 /,/
should market ﬁﬁ\splration:/Quallty%w{Efe Ina&stry /’
online.” recognition, \'BZai Environment: Many RESP
/ marketing online.
BRI ';25?"\". Friends: Uses social media to

s l market online.

bigss

1
| J
\

/ Market offers: Various digital

Boss say: “Go where the market 1,,54,,_7
is. Hit your quota.” L""

,\\ /

T : TN / marketing and e-commerce

Influencers say: “Don’t T s i \\ training/{genericinformat)
E ” \ and ? NN
hard sell or spam onhne_/.// N $¥a \_\\
./’/ ST ™
Pz Appearance: s
T E:per amusmaran Attitude in public: \\\
// a{rgtnershlio [ Competitive. Upbeat. R
- Hen i Enthusiastic. TR
/ online. S
.

Fears: Not Obstaclerhiamesing Prustratibh Wants / Needs: EESHlL SESRS Measure succes
cqmpeh‘nve time and resource. Not getting Quality Ie:'ads. Obstacle: Prioritizing Sales conversion,.
with peers. results. Topiof mindi "3 nd managing tasks. Authority status.
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Engagement levels

‘ * Brand Ambassadors

‘ * Brand Advocates/Evangelists

» Word-of-mouth
Amplifiers

* Brand Conscious

_ rnactive

http://www.freshnetworks.com/files/freshnetworks/FreshNetworks%20-%20Social
%20Media%20Influencers%20Report.pdf




A distracted customer
is easy to lose. If they
lose interest, you lose
the sale.

- Sally Hogshead



PRESTIGE

ALARM
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Provokes strong and immediate emotional reactions.

Creates advocates.

* Becomes cultural shorthand for a specific set of actions or
values.

Incites conversation.

Fascination lives not in your own communication to the world,
but in how the world communicates about you.

http://www.howtofascinate.com/blog/bid/164670/THE-6-GOLD-HALLMARKS-How-to-me
if-you-are-fascinating
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* Forces competitors to realign around it.

In a competitive environment, the most fascinating option wins.

* Taps into (or even causes) social revolutions.

A heart is not judged by how much you loved, but by how much
you are loved by others.

http://www.howtofascinate.com/blog/bid/164670/THE-6-GOLD-HALLMARKS-How-to-me
if-you-are-fascinating
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—— Brains on Fire (brainsonfirebook.com)

by Robbin Phillips, Greg Cordell, Geno Church, Spike Jones
Mindmap by Janette Toral (influentialblogger.net)




|
ENGAGEMENT

An online community tign;n
encourage participation,
which can ?aad to innovation
and crowd-sourcing.
Discussions, forums and
blogs give the organization

ways to improve the quality of
engagement.

VALUE

In order for stakeholders within a
community or ecosystem to
connect and engage with one
another, there Tust a specific

value.

Provide an overview of what is
going on inside the community
and report on innovations and
achievements that have resulted
from engagement within the
community.

=D

CONVERSATIONS

Stop thinking in terms of
posts and start thinking in
terms of conversations.

Comment on others posts,
share them and debate the
various merits of a point of
view. Make it easy for
others to comment on and
respond appropriately to
various questions posted.

https://magic.piktochart.com/output/de8aa7a4-2ede-400b-ad22-2e26b005289d






For every club member

Discuss needs and how to be of help.
* Training

* Consulting

* Exposure

Feature

* Speaker

* Article

* Slides
Recognition

* Social media sharing
* Connections

Say hi (exchange update based on tracking)




Let’s connect!

@digitalfilipino
facebook.com/digitalfilipino




